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The best 
study 
in Lund

That might be a bit of an exaggeration, you may think. But 

the fact is that we have a particularly good chance of achiev

ing that goal at the School of Economics and Management 

at Lund University. We have, for example, Sweden’s most 

popular business and economics programmes. When the 

National Agency for Higher Education listed the country’s 20 

most popular master’s programmes in 2012, in all categories, 

six of them were awarded to the School of Economics and 

Management. No other institute of higher education comes 

close to that in Sweden. This means that we can choose good 

students, and this is noticeable not least in their achievements 

during and after graduation. You can read examples of this 

in our annual magazine.

In this annual magazine, Lund Business Review, you meet 

the wide range of people, knowledge and innovative ideas 

found here at the Lund University School of Economics and 

Management. As a part of Sweden’s most international seat 

of learning, Lund University, we can offer studies of high qual

ity in an international environment. This is important for us 

because business today is being increasingly internationalised 

and in this way we can prepare our students for that reality.

We view it as our mission to train tomorrow’s economists 

and business leaders, to do research on relevant issues and to 

interact with wider society in order to solve these issues and 

spread the resulting knowledge. In this endeavour Latitude is 

intended as something more than just a glossy brochure. It is 

an honest attempt to invite you to share the ideas, knowledge 

and above all the people that influence thinking in a number 

of fields. 
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Thanks to an international profile, strong knowledge centres 
and close collaboration with the world of business, the School 
of Economics and Management can offer education and re-
search of world class. This is particularly evident from the 
year that has passed.

the number of applicants to programmes at the School 

of Economics and Management in 2012 was high, with stu

dents from all over the world. When the National Agency 

for Higher Education listed the country’s 20 most popular 

master’s programmes, in all categories, nine of them were at 

Lund University and six of the nine at the School of Economics 

and Management. 

For example, our master’s programme in International 

Marketing and Brand Management was the programme with 

the most applicants in Sweden in 2012. We can therefore say 

that we offer Sweden’s most popular and most international 

programmes in business and economics.

Quality is high too. In the National Agency for Higher 

Education’s assessment of education at master’s and bach

elor’s level in economics, business and information systems 

the programmes were generally rated very favourably.

– Quality goes before popularity. But often they go hand in 

hand. For us is it important to admit the best students while 

simultaneously offering them an education of the highest 

quality, says Fredrik Andersson, Dean of the School of Eco

nomics and Management.

That quality is recognisable in the fact that students from 

the School of Economics and Management year after year 

attract attention for their achievements. For instance, Martin 

Björgell was selected as “Student of the Year 2012” in the 

Universum Awards, and Camilla Wengholm became “Luma of 

the Year” and was in the team from the School of Economics 

and Management that won a creditable second place, in very 

tough competition, in the world’s biggest case competition 

in Hong Kong. You can read more about the secret behind 

the success here in Lund Business Review.

More than 
a Business School

the school of economics and management at lund university:
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in entrepreneurship, new enterprise and growth in new and 

small companies.

From the University of Illinois we welcomed Ola Bengts

son, Professor of Economics, to his new role as head of the 

Knut Wicksell Centre for Financial Studies. At the University 

of Illinois Ola Bengtsson was involved, in the master’s pro

gramme in Financial Economics that is ranked as number three 

in the world by the Financial Times.

– We are also very happy about the 70 visiting professors 

and researchers who have chosen to work with us. They are an 

important key to increasing our international contacts at the 

School of Economics and Management, Fredrik Andersson says.

One of them is Liaquat Hossain, professor at the Univer

sity of Sydney, who is to spend a year at the Department of 

Informatics. His leading research on complex systems makes 

it possible to create models that can detect risks in financial, 

biological and social systems.

– Through a number of collaborations, lectures and pro

jects he has already contributed to internationalising our acti

vities, says Sven Carlsson, Professor of Informatics.

There is not room enough here for everything and every

one that deserves a mention, so we have compiled a list of 

grants, awards and so on at the back of the magazine. For your 

inspiration, however, we have collected on the following pages 

a few portraits of the people and ideas that make it possible 

to pursue research, education and cooperation of the highest 

international class. We hope you will find them interesting. k

sights set on society’s challenges
Research at the School of Economics and Management is 

assessed as being of the highest quality by international 

standards too. It is a solid basis for the activities of the School, 

enriching the education and the interaction with business 

and wider society. 

Thanks to a donation of SEK 8 million from the Swedish 

Standardisation Association*, in autumn 2012 the School of 

Economics and Management launched the Standardisation 

Research Centre (SRC), the country’s first centre for research 

on standardisation. This research is significant, for instance, 

for how soon we will be able to see electric cars on our roads. 

The Centre for Economic Demography (CED) at the School 

of Economics and Management is another interdisciplinary 

success story in Swedish research, with millions in grants and 

one top ranking after the other. By closing the information 

gap backwards in history, the centre gives us some answers 

to Sweden’s future challenges as regards health, integration 

and an ageing population. You can read more about these 

centres in the articles “Standard for a new centre” and “An 

ageing population requires new solutions”.

new collaboration maKes us more 
international
Lund University is ranked as one of the world’s 100 best uni

versities. This makes it possible to attract top international 

researchers to the School of Economics and Management. 

From EMLYON Business School in France we have acquired 

Professor Frédéric Delmar, a leading international researcher 

5lund business review 2013 

* Previously called the Swedish Standardisation Council.
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The title is said to refer to the employee who turns on the light 
first in the morning and turns it off last at night. 

Camilla Wengholm, this 
year’s Luma at Kinnevik, 
has had a dream start to 
her career after her studies 
at the School of Economics 
and Management in Lund. 
It is no accident.
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Every year students from all the Nordic countries 
 apply for the job that cuts years from the career 
ladder and opens the door to top jobs all over the 
world. We visited this year’s Luma at Kinnevik, 
Camilla Wengholm, to talk about career, self- 
con  fidence and the art of achieving one’s goals.

Through the eye of 
the needle at Kinnevik

7lund business review 2013 
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the Kinnevik group has operations in more than 80 coun

tries in everything from classical industry to telecoms, online 

services and renewable energy. From the head office at 

Skeppsbron 18 in Stockholm we have a magnificent view over 

the roofs of the Old Town and the waters of Lake Mälaren 

flowing into the city. Sitting here is the Kinnevik management 

group with CEO Mia Brunell Livfors together with key persons 

in the company, 16 people in all. Camilla Wengholm, aged 

25, is one of them.

Last summer she took her master’s in Accounting and 

Financial Management at the School of Economics and 

 Management (LUSEM) in Lund. But even before she submitted 

her thesis she had started working as Luma at Kinnevik, a post 

which involves assisting the management group for one year. 

The year at Kinnevik will open many new doors for Camilla.

– When the year is over you move out into one of the 

companies in the group. It would be fun to start working in 

one of the newly founded companies with great development 

potential, she says.

through the eye of the needle
The combination of a career springboard, exciting new lines of 

business and unique experience of work in the management 

group means that the position of Luma is in great demand 

among Nordic students. For Kinnevik it is an opportunity to 

attract talents and breed future leaders in the group.

Each year Kinnevik search Swedish universities to find the 

right person for the post of Luma. Applications, work samples 

and psychological tests are among the hurdles that the aspir

ing candidates have to cross. Once they have passed through 

the eye of the needle they can expect a highperformance 

culture with strong personalities. That is just what Camilla 

Wengholm wants.

– It is great fun to come to a workplace where they are all 

so incredibly good at what they do. It means that I also have 

to perform at my best. You can really learn something from 

everyone here, she says.

Camilla aims high and thinks in the long term. The position 

as Luma cuts years from the career ladder and gives unique 

insight into the management of an international group.

– I think it’s very useful to have an understanding of the 

overall strategy. Not just to think about your immediate supe

rior but to think all the way up and understand what priorities 

are important. That is extremely valuable, says Camilla.

directing the light from midnight oil
Luma is derived from the Latin word for light and is said to 

have been coined by the businessman and former CEO Jan 

Stenbeck. The title is said to refer to the employee who turns 

on the light first in the morning and turns it off last at night. 

– It’s a job that demands a high working capacity, but 

that was what I was looking for, Camilla says.

Apart from putting in the hours, when burning the mid

night oil it is important to shine the light on the right task. 

– Tasks can come at you from every direction. I am learn

ing all the time to choose my priorities better. It’s important 

to arrange your time so that you manage to do whatever has 

the greatest impact, she says.

This means a fair share of quarterly reports, management 

group meetings and analyses, which increases her under

standing of business at Kinnevik. But her working days are 

not just dressed in pencil skirts and pinstripes. A week or so 

after our interview she is out about town dressed as a clown 

to distribute flyers.

But her working days are not just dressed in pencil skirts and 
pinstripes. A week or so after our interview she is out about 
town dressed as a clown to distribute flyers.
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studies that give self-confidence
While she was studying at the School of Economics and 

Management in Lund she had a number of positions paral

lel to her studies in accounting and finance. These included 

being vicechair of the student union, project manager in 

the Management Academy at LUSEM and an internship at 

Schibsted Media Group.

In April 2012 she was on the team from LUSEM that took 

joint second place in the world’s biggest case contest (KPMG 

International Case Competition), in tough competition with 

teams from top universities all over the world. Her time in 

Lund has given her a certain work capacity, she admits.

In her role as Luma, Camilla Wengholm has also benefited 

from the drive by LUSEM to incorporate real problems from 

business in its programmes, known as case studies.

– Realitybased case solving gives a foundation for the 

challenges you may run into in your future working life. You 

are thrown into situations you’ve never been in before, and 

case solving can give you a methodology for tackling new 

problems, she says. 

Being where it happens. That is how she explains what 

motivates her. And when she describes herself as goaldirect

ed it’s easy to understand that it’s not just a cliché in a job 

application. It will be exciting to follow Camilla Wengholm’s 

next step in her career. 

Camilla Wengholm knows the art of reaching highset 

goals, so we asked her to list three of her pieces of advice for 

achieving one’s goals. k

Unique insight into management work at group level, a wide range of tasks and good prospects of an international 
career make the job as Luma at Kinnevik highly desirable.

Several international top recruitments have strengthened 

education and research at the School of Economics and 

Management during 2012. From EMLYON Business School 

in France we welcome Professor Frédéric Delmar, a leading 

researcher in entrepreneurship, growth and capital acquisition 

in small business and new ventures. Ola Bengtsson, Professor 

of Economics, was recruited to head the Knut Wicksell Centre 

for Financial Studies. Ola Bengtsson comes most recently from 

the University of Illinois, where he taught on the master’s 

programme in Financial Economics that is ranked third in the 

world by the Financial Times. k

Top recruitments 
in finance and 
entrepreneurship

 camilla wengholm’s advice on how to 
achieve one’s goals:

	 a Plan! Consider the different possibilities that exist to 

take you to your goal. Can I do something today that will 

increase my chances for tomorrow?

 b Network! It is often in conversations with others that 

you can learn more, for example, about what can be good 

experiences to take you to the next step. Your network 

can also give you valuable references for the future. 

	 c A longterm personal brand! If you have longterm 

goals you should also treat the people you come into 

contact with as longterm relations. How helpful you are 

in group work can affect a job recommendation five years 

from now. So you can’t just do isolated things to enhance 

your personal brand; it’s a matter of what you are like 

towards other people in all kinds of social contexts. You 

never know who will be able to affect your future. k



Krzysztof Podgorski, newly installed professor of statistics at LUSEM. >
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The business world is crying out for statisticians 
and systems analysts who can use sophisticated 
 algorithms to find grains of gold in the  information 
mines. This is known as data mining. Krzysztof 
Podgorski, new Professor of Statistics at the School 
of Economics and Management, is now preparing a 
course in the subject, starting in autumn 2013.
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Krzysztof’s 
algorithmic gold

”The results of the searches by the algorithms mostly have to be 
processed to sort out the stones and find the grains of gold. This 
is a refining process …”

the amount of stored data has exploded in the last decade: 

satellite images, social networks and the human genome. In

formation about our world is made available and searchable on 

the internet by players like Google, Facebook and Wikipedia. 

Professor Krzysztof Podgorski talks about the digitisation of our 

reality, a megatrend that will continue for many years to come.

– The course in data mining comes at exactly the right time. 

It will give students the tools with which to cut through the 

complexity in these huge amounts of information. The tech

niques that we teach will make our students attractive for a 

great many companies, especially hightech companies, he says.

Briefly, data mining is a collection of methods to analyse 

large quantities of data from several different perspectives, 

in order to find useful information. Sophisticated algorithms 

sweep through mountains of data, what is called big data, 

to reveal hidden links and patterns, like veins of gold in the 

information mines.

– The results of the searches by the algorithms mostly have 

to be processed to sort out the stones and find the grains 

of gold. This is a refining process in which the structure and 

form of the information is not known in advance. So in some 

sense we are searching for gold without knowing exactly what 

it looks like. That’s where the challenge lies, says Krzysztof.

There is now a great demand for skills in this field. A number 

of companies in retail, finance, health care, manufacturing, 

aviation and transport use the techniques to benefit from 

historical data.

– Data mining can reveal anything from unnecessary 

storage costs or potential business opportunities in the way 

we move around on the web, to how a group of genes is 

significant for certain diseases, says Krzysztof.

His course will focus on skills in understanding and iden

tifying challenges in analysing large quantities of data. The 

students will learn how to choose suitable algorithms for data 

mining and extract meaningful information from the selected 

set of data.

– We will also teach them techniques for visualising big 

data in a meaningful way and presenting the results to experts 

and to the general public, Krzysztof says.

At first the course in data mining will be given at  master’s 

level, but in the long term it could be incorporated into a 

variety of specialisations on programmes at the School of 

Economics and Management.

– We are pleased to have this in our range of courses. 

In this way we equip our students in Lund for tomorrow’s 

business, says ViceDean Kristina Eneroth. k
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Alvin E. Roth and Lloyd Shapley were awarded the 
2012 Nobel Memorial Prize in Economic  Sciences 
for their discoveries in the research field of  Economic 
 Design. Economists Lars-Gunnar  Svensson and 
 Tommy Andersson  pursue research in a field that 
saves lives, raises profit  margins and makes the world 
a fairer place. 

Economics 
saving lives

12 lund business review 2013
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lars-gunnar svensson and tommy andersson, respec

tively Professor and Associate Professor of Economics at the 

School of Economics and Management, are busy planning. 

In summer 2013 the world’s biggest specialist conference in 

Economic Design is coming to Lund. On the last occasion the 

main speaker was Alvin Roth. This time it is Tayfun Sönmez, 

coauthor with Roth of the three articles mentioned in the 

Nobel citation.

The research group in Economic Design at the School of 

Economics and Management is a leader in the field, both in 

Sweden and internationally. The decision to hold the confer

ence in Lund is a reflection of this.

research worth a film
Their research builds on advanced formulae which, to an un

trained eye, resemble something out of films like A Beautiful 

Mind or Good Will Hunting. When the first film is mentioned, 

Tommy points out, almost in passing, an error in the formula 

in the scene where Russell Crowe’s character, the mathemati

cian John F. Nash, discovers the extended game theory that 

rendered him the Nobel Prize in 1994.

– Hollywood ought to be better at checking this kind of thing, 

says Tommy Andersson halfjokingly, and he uses the example 

of game theory to explain Economic Design.

– It’s like game theory but in reverse. Instead of trying, 

as in a game, to find the best solution, you design the game 

that is to give a special solution.

Economic Mechanism or Market Design Theory – there are 

various names. What they all have in common is this reverse 

game theory that is used to solve different types of problems 

where resources are to be distributed. This can then be ap

plied to anything from an auction for a 4G network to the 

allocation of nursery places in a municipality.

– It’s a kind of social engineering. With the aid of math

ematical algorithms you design different processes in society 

so that they work better, Tommy Andersson explains.

The researchers design models so that they satisfy certain 

demands, for example, that they should be stable, fair or able 

to resist manipulation by the reporting of false information. 

The basic problem is to create harmony between the demands 

as they become more numerous and difficult to satisfy.

Tommy Andersson, associate professor of economics, explains how the 2012 Nobel Prize in Economics makes it possible to create 
bigger donation circles for kidneys in New England, USA.
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In 2012 Professor LarsGunnar Svensson was awarded SEK 2 million by Handelsbanken to do research on Economic 

Design – theory and applications. 

theories that save lives
Although the level of abstraction in Economic Design is 

enough to make you dizzy, it is surprisingly concrete and 

easy to understand the usefulness of the research for soci

ety. The theories have literally saved lives by creating bigger 

circles for exchanging kidneys between different hospitals in 

the USA, by ensuring fairer school choices in New York and 

more efficient allocation of houses and flats. Many of the 

applications still haven’t reached Sweden, which frustrates 

the two researchers.

– Sometimes it can be the incentives that are wrong, 

according to LarsGunnar. That certain decision makers in 

municipalities and county councils are uncertain or don’t 

know whether they will benefit from introducing them.

– More people ought to see the benefits of using the 

prizewinning theories, Tommy believes. Modern computer 

power and the web make it relatively simple to apply the theo

ries and solve problems that could not previously be solved.

– You just have to go to a website, enter your choices and 

rank them, then the information goes into the motor and out 

pops, for example, an allocation of a place in a nursery or a 

school, Tommy says.

increasing margins and creating value
The research group at the School of Economics and Manage

ment looks at different distribution problems where Economic 

Design is particularly useful. Price mechanisms, auction rules, 

more secure voting systems, more efficient allocation of 

houses and flats. The applications are endless.

Many companies could benefit from using the theories 

behind Economic Design. For example, Tommy and LarsGun

nar’s group has designed smarter rules for auctions, which 

have been used, for instance, by Swedish State Railways in 

their new ticket system.

– In those cases you design auction rules for dynamic 

pricing dictated by demand. The theories help the company 

to get a picture of what the demand looks like and on that 

basis set their prices, says Tommy.

simplified individual choices
Changes in society in recent decades and increased demands 

for transparency and efficiency have made research in Eco

nomic Design increasingly relevant. This applies to the thou

sands of choices that used to be made by experts but which 

we now make ourselves, whether it is our pension funds or 

the school we choose. It is important to balance the simplic

ity against the increased demands made of the individual, 

according to LarsGunnar.

– We put more and more responsibility on the individual 

today. And if you have to choose, you want the choices to be 

as simple and transparent as possible. Here Economic Design 

can simplify the choices and make them more transparent 

without compromising on the demands that have been set 

up, he says.

– Above all, there are methods for making it more efficient 

and fair instead of someone sitting with an Excel sheet trying 

to work out what to do, Tommy adds.

It remains to be seen whether Hollywood will be inter

ested in a drama about the Nobel Prize in Economics in Lund 

which starts with the allocation of school places and via an 

exciting auction ends with a kidney transplant. And why not? 

The film has a happy ending. k

Economic Design makes difficult things easy. More people ought to see the benefits of using the prize-winning theories, according 
to economists Tommy Andersson and Lars-Gunnar Svensson.
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”It’s a kind of social engineering. With the aid of 
 mathematical algorithms you design different processes 
in society so that they work better.”
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Klas Eklund, senior economist at SEB and adjunct professor at the 
School of Economics and Management, is a member of the gov-
ernment’s Commission on the Future. In that capacity he gave an 
 inspirational lecture in the main hall of the university in November 
entitled “Challenges for the Future”.
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well, Klas, can we say anything 
sensible about the future?
Not as much as we think. The future is more random than the 

forecasters and experts admit. Far too often we extrapolate 

from today’s trends but we are unable to see the new things 

that come. This applies above all to advances in technology 

and political upheavals. The fact is that “experts” are often 

more wrong than ordinary people, and the ones who are most 

wrong are experts with firm opinions – precisely the ones the 

media love to interview about the future …

so what is the point of a commission 
on the future?
Well, it’s a deathdefying mission. But at the same time as it’s 

difficult to make forecasts, we still have to try to get some 

idea of the most important challenges facing us. Politicians 

are often accused of too shortterm thinking. That’s why it’s 

very good that the government is now really trying to identify 

the longterm tasks, not just for the next election but for 

30–40 years ahead.

so what are the most important challenges?
At the risk of ending up in the same bad habit of extrapolating 

trends that I just condemned, it is possible to see at least five 

major challenges: how to cope with an ageing population, 

how to manage solidarity when Sweden risks splitting be

cause of economic gaps and ethnic differences, how to cope 

with globalisation, how to switch to a green economy, and 

how to develop democracy in a society that is increasingly 

shortterm and mediatwisted.

what will be most difficult?
Like so many other people, I am afraid of growing gaps and 

antagonisms. The solidarity and trust that has been a corner

stone of the old Swedish model risks being corroded, partly 

because so many immigrants are outside the labour market. 

It’s economically wasteful and at the same time it makes it 

possible for xenophobic forces to fish in troubled waters.

what can be done about that?
A whole series of measures is needed, in several fields of 

policy. But as an economist I would especially stress how 

important it is to lower the threshold into the labour market. 

A smoother transition between school and working life, ap

prenticeships, lower starting wages, and so on and so forth. 

If we fail on that point, Sweden will suffer from permanent 

exclusion, with many angry young men outside the estab

lished society. That would be dangerous. 

Klas eKlund talKs about the commission on the future

Into the crystal ball

Each year LUSEM arranges an open inspirational lecture by 
an influential economist. Klas Eklund gave the 2012 lecture 
on the subject of “Sweden’s long-term challenges – trends, 
risks and challenges”.
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Sweden’s best 
business student
In tough competition with students from all over Sweden, Martin 
Björgell from the School of Economics and Management in Lund was 
chosen as Business Student 2012 by KPMG. 

Kpmg’s “business student of the year” is a contest that 

puts the focus on young leadership and the ability of the 

candidates to engage, stimulate and get results through other 

people. Martin Björgell has shown proof of this, not least as 

project manager of Sweden’s biggest careers fair for business 

and economics students, the EEE Days 2012.

– It feels fantastic that KPMG have chosen to highlight 

me as Business Student of the Year for 2012. It makes me feel 

both proud and inspired to continue with my commitment 

and leadership visions, he says.

During 2012 Martin Björgell graduated from the Master’s 

programme in Managing People, Knowledge and Change at 

the School of Economics and Management. He then started 

an individual development programme for future leaders at 

Handelsbanken. But he retains his memories of Lund.

– What is really unique about Lund University is the ex

change that takes place between students from all over the 

world. That movement gives birth to new ideas, knowledge 

and innovation. The great commitment arising from civil so

ciety, such as student unions and societies, contributes to the 

combination of theoretical studies with practical application.

Chairman in the Boy Scouts, founder of the consultancy 

company Red Soil, and winner of a number of awards, includ

ing second place in the magazine Shortcut’s list of “The 100 

Newcomers of 2012”. But for Martin leadership is so much 

more than just titles.

– For me there are three factors that define a good leader: 

courage, concern for other people and energy, he explains.

The Business Student of the Year is selected each year by 

a jury of famous names from the world of Swedish business. 

The prize consists of customised management training and 

was presented at the Universum Awards in March 2012. k

Martin Björgell, 25, took a masters programme at the School of Economics and Management in how to manage people, knowledge 
and change. The aim is to become Swedens youngest CEO of a listed company, and he has already come a good bit on the way.

18 lund business review 2013
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undergraduate programmes  
bsc in business and economics, 180 credits  
Bachelor of Science in Business and Economics. 
bsc in design of information systems, 180 credits  
Bachelor of Science.
bsc in politics and economics*, 180 credits
Bachelor of Science in Politics and Economics

elective courses 
LUSEM offers a wide selection of electives in business administration, 
business law, economic history, economics, informatics and statistics. 
The Research Policy Institute also provides courses in intelligence analysis.

master´s degree programmes
accounting and management control (60 credits)
corporate and financial management (60 credits)
economic demography (120 credits)
economic growth, innovation and spatial dynamics (120 credits)
economic history (120 credits)
economics (60/120 credits)
entrepreneurship (60 credits)
european and international tax law (60 credits)
finance (60/120 credits)
globalization, brands and consumption (60 credits)

information systems (60 credits)
international economics with a focus on china (60 credits)
international marketing and brand management (60 credits)
managing people, Knowledge and change (60 credits)
technology management (120 credits)

erasmus mundus Joint programme – economic development 
and growth
LUSEM is part of an Erasmus Mundus joint programme in Economic 
Development and Growth, together with University of Warwick 
and Universidad Carlos III in Madrid. Students in this double degree 
programme spend at least one year of their studies at LUSEM. The 
first year, students will achieve training in economic and institutional 
analysis at either Madrid or Warwick. The second year they specialize 
in development and growth issues in Lund at the Department of 
Economic History.

phd studies
LUSEM offers a wide variety of PhD programmes within all our 
disciplines: business administration, business law, economic history, 
economics, informatics, statistics and research policy.

Education offered

*The programme is arranged in collaboration with the Department of 
Political Science at Lund University. 
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what are alternative financial marKets? 
In our case we mean financial markets which, despite their great significance in the financial system, have not been studied 

very much by academics. A traditional financial market could for instance be the stock market or the currency market. An 

alternative financial market could be the credit derivates market – a market where one trades on company and country 

bankruptcy and default. These securities make it possible to protect yourself against bankruptcy of counter parties but also to 

express, in quantitive terms, how likely you believe it is that a company or country will declare itself bankrupt. 

what will the 5.5 million be used for? 
Along with three other postdoc researchers I will study financial markets. We have known each other well for many years, 

so we look forward to working together. We intend, among other things, to investigate how credit derivatives can be used 

in different applications and how volatility is handled and priced on the market. Derivative assets on electricity markets will 

be studied as well.

what conceivable applications could come from the research proJect? 
It’s too early to answer that. In any case, we believe that knowledge of how financial assets can be used and how they should 

be priced and handled as regards risk is of great significance for the economy as a whole, not least for a country like Sweden 

with its relatively advanced financial markets and its open global economy.

who can benefit from the results? 
Probably electric power companies will be able to benefit from our findings when managing financial risk. Banks too, and 

also the Financial Supervisory Authority, the Central bank of Sweden and other bodies supervising the financial system. We 

also hope to be able to contribute to the academic literature on the financial market in general and generate findings that 

other researchers can then build on.

why do you thinK that you got the money? 
I hope it’s a combination of the fact that the Wallenberg Foundation thinks that research on the financial market is important 

and interesting and that they appreciate the earlier research on the topic by myself and my colleagues. I have been doing 

research on the financial market for almost twenty years now! k

SEK 5.5 million to research on 
alternative financial markets
At the end of 2012 Hans Byström, Professor of Finance, and his colleagues at the 
School of Economics and Management received a grant of SEK 5.5 million from the 
Wallenberg Foundation to do research on alternative financial markets. We asked 
what the money will be spent on and who will benefit.

20 lund business review 2013
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Thanks to a series of seminars, Business Law Forum@Lund, has created a 
platform where companies and researchers can  exchange experience and 
 enrich each other. The aim is to  strengthen the role of business law as a 
strategic resource, especially in innovation companies and in innovation 
 environments with business potential. We asked  Andreas Inghammar, head 
of the Department of Business Law, to name three  questions that it is essen-
tial to have up-to-date knowledge of.

– One such question is how the company should be owned, says Andreas Inghammar. Should it be run as a 

jointstock company, a partnership, or perhaps as a sole trader? Which legal entity you choose also affects 

what type of finance you can get. Is it important to own everything yourself and perhaps mortgage both 

your house and your holiday cottage? Or are you prepared to bring external investors into the company? 

How much should each one contribute? This is a choice that also affects the control over the company. 

Many people have the attitude that they’d rather have 100 per cent of something small than a little share of 

something big, even if that might not be the best way forward.

The other question that Andreas Inghammar mentions is the protection of intellectual property and other 

market exclusivity. This applies, for example, to what you should try to patent, or whether you should bother. 

Patent applications become public sooner or later, and in some cases that can be a disadvantage. If the 

company is going to apply for a patent, which countries should you do it in? 

– A third important question concerns how to organise the operations. Should you take on the role of 

employer or bring in consultants when needed? Do you need confidentiality agreements? As an employer 

you have to pay salaries even during the summer holidays. With hired consultants the hourly fee is much 

higher, but it also means greater flexibility. Slightly different agreements are needed for the different variants. 

These are points that many new companies have to consider, according to Andreas Inghammar.

– It is good to implement these questions early on in your business plan so that you can think proactively 

and avoid having to take emergency measures, he says. k

a

b

c

Three questions of business 
strategy you need to know
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”For Huawei the research at LUSEM can be an important piece 
in the puzzle by monitoring changes in the world.”

How Huawei 
will reach top three
During 2013 Huawei will become a partner company to the School of 
Economics and Management. This technology giant, which is ranked 
by Fast Company among the world’s most innovative companies, has 
a bold vision of moving from a share of 2–3 per cent of the market for 
mobile telephones up to the top three within three years. 
We want to know how they plan to achieve this.

23lund business review 2013



tord wingren knows about innovation. In the past he has 

built up and sold a company that developed a solution for 

mobile Wifi technology to Samsung. He is an engineer with 

an eye for business. Today he is manager of Huawei’s office 

in Lund where they develop “internal technology” for the 

company’s mobile phones. This is essentially about hardware: 

modem technology, processor technology and memory tech

nology. The Lund office is an important cog now that Huawei 

is fighting its way into the tough market for mobile phones.

innovation in the try-out economy
Huawei’s bold vision for the mobile market requires a road 

map. It will be necessary to expand its portfolio in the high

end segment. A harder nut to crack is which operative system 

to choose for their new mobile phones.

– We will go for what the customers want. We are not go

ing to chain ourselves to one operative system. We are going 

to feel our way forward, Tord says, referring to the possibility 

of testing how the market responds to similar products. 

The mobile market is a tryout economy with Samsung 

as the role model since 1998. They have made a sport out of 

not choosing, unlike Nokia which has committed itself to Win

dows 8 in its mobiles. Huawei’s strategy is, like Samsung’s, 

to feel its way forward with new technology and different 

operative systems in small series, to listen to what the market 

says and then upscale the successful ventures.

monitoring the world
During 2013 Huawei will become a partner company of the 

School of Economics and Management at Lund University. For 

Huawei the research at LUSEM could be an important piece 

in the puzzle by monitoring changes in the world.

– This can help us to understand factors behind change. 

Which ones are shortterm and which are longterm? From 

disruptive changes of technology to young people’s tendency 

to give away information and share their lives, for example 

on social media. Will that persist? If so, it could affect our 

bigdata strategy, says Tord.

For Huawei, contacts with education, research and startups in 

the region are critical for their operations. To go on being inno

vative, they must be open to new influences, according to Tord.

– We are searching for networks and contacts with the 

right skills. Technology has a business aspect, and here we 

look forward to building a relationship with good students 

and researchers at the School of Economics and Management.

huawei’s secret
After the interview I ask Tord Wingren to show me round 

the office.

– Hmm, there are secrets here, you know, he says, hesitat

ing for a moment. OK, a quick look.

And indeed it is a quick look around the openplan of

fice. In the glass cage in the middle of the office there are 

formulas written on the glass walls. An international team of 

developers look up from their computers, nod politely at us 

and carry on working. The world will soon see the results of 

their work, and whether Huawei will manage to achieve its 

bold threeyear vision. k

 three tips for worKing 
 with chinese companies
 Tord Wingren has decades of experience of the Chinese 

market, so we asked him to give us three pieces of advice 

for anyone who wants to work with Chinese companies.

	 a Gain their trust: Have cultural competence but do not 

change your style completely. Display competence and be 

explicit.

	 b Longterm relationships: Because of their culture and 

the structure of their companies, Chinese people often 

think in the long term, beyond quarterly results. Work 

actively for longterm relationships.

	 c Be businesslike: Keep on your toes, sell your solutions 

and products the whole time, think of costs, deliver on time.

”Technology has a business aspect, and here we look forward to 
building a relationship with good students and researchers …”

Tord Wingren, manager of Huawei’s office in Lund, is leading the development of internal technology for the technology 
giant’s major investment in mobile phones.
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Exporting 
entrepreneurship

bonard mwape, professor and directorgeneral at ESAMI, 

gave the new programme a warm welcome in his speech 

inaugurating the master’s programme in Entrepreneurship 

in Arusha. 

– We have many natural resources in Africa, but we 

need to strengthen our entrepreneurial mindset to push the 

economy forward. We are starting the master’s programme in 

Entrepreneurship to build a pool of knowledgeable entrepre

neurs to be a catalyst for innovation and economic develop

ment in Africa, said Professor Mwape at the inauguration.

The School of Economics and Management and ESAMI 

have previously signed a memorandum of understanding 

intended to increase knowledge of entrepreneurship and 

innovations in Africa. During 2012 the first concrete project 

emerged from this agreement.

– The programme is now being launched on the model of 

the one in Lund, with the focus on finding a market, starting 

new companies and developing business and innovations in 

established companies, says Marie Löwegren, head of the 

Sten K. Johnson Centre for Entrepreneurship at the School 

of Economics and Management.

In his opening speech Professor Mwape explained the 

challenges for African entrepreneurs. Many find it difficult to 

get their business to grow, and most companies fold within 

a period of one to three years.

The problems are partly due to limited knowledge about 

entrepreneurship, control and leadership, and structural prob

lems such as the unavailability of loans and finance. Mostly the 

problem is a lack of innovation in the business idea. Training 

in entrepreneurship is an important piece of the puzzle.

The ESAMI has operations in ten subSaharan countries, 

which enhances the prospects of expanding the collabora

tion and raising the level of knowledge in the subject on the 

African continent. Through the cooperation within TRAPCA, a 

training centre for international trade issues in Arusha, ESAMI 

already has very good relations with the School of Economics 

and Management at Lund University.  k

At the start of June 2012 the new master’s programme in Entrepre-
neurship opened at ESAMI (The Eastern and Southern African Man-
agement Institute) in Arusha, Tanzania. The programme was devised 
in collaboration between the School of Economics and Management 
and ESAMI, and it is intended to train a new  generation of entrepre-
neurs in Africa.
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the new centre – Standardisation Research Centre (SRC) – 

will study standardisation issues concerning electric cars and 

how they can be charged, intelligent transport systems, smart 

homes, sustainable development in cities, food, data security 

in “the cloud”, and the health sector. 

SRC operates within the Institute of Economic Research at 

the School of Economics and Management and is directed by 

the head of the Institute, Professor Thomas Kalling. The centre 

is not only unique in Sweden, but is one of the few concerted 

research bodies on standardisation issues in Europe.

– Questions of standards and standardisation are probably 

more crucial than ever before, given the increased pace of 

innovation, international trade and the tighter public demand 

on the legitimacy and safety of products. It is important to 

understand these issues, and it is therefore both vital and re

warding that we are now getting the opportunity to build up 

cuttingedge competence in this field, says Thomas Kalling.

reduced costs and increased productivity
SRC is decidedly interdisciplinary, involving researchers in 

economics, business administration, agricultural economics 

and law from the School of Economics and Management, 

Agrifood and the Department of Law. The aim is increased un

derstanding of the forces driving standardisation, the effects 

that standards have at company and sector level, and how 

consumers are affected – at both national and international 

level. The centre involves a total of about 15 researchers.

– The use of standards is also important for a country’s 

competitiveness, and the global standardisation community 

has been working over the years so that national and interna

tional standards will lead to increased safety, higher produc

tivity and reduced transaction costs. Here our research can 

make a valuable contribution, says Thomas Kalling.

The Standardisation Research Centre was formally opened 

in November 2012 in connection with a seminar with one of 

the world’s leading scholars in standards, Professor Knut Blind 

from Technische Universität Berlin. Knut Blind spoke about the 

role of standardisation in the forthcoming EU legislation and 

how Germany has succeeded in having several of its national 

standards accepted by the rest of Europe.

telecoms, cars and electricity
Magnus Johansson took his doctorate in 2008 at the School 

of Economics and Management with a thesis in the subject of 

strategy and then worked with strategic analysis at STEricsson 

for two years. This was followed by two years at Honda’s head 

office for the Nordic and Baltic markets, where he was respon

sible for product planning and market analysis. Now he is back 

in academia as one of the researchers at SRC.

– I have had four exciting years and I think I took a lot 

along with me from academia to business. Then I’ve seen 

many things in business that I would like to do research on, 

and I actually wrote research articles during those years. I 

think that the interaction between industry and academia is 

highly rewarding, says Magnus Johansson.

Magnus benefits from the network he has built up now 

that the centre is to start collaboration on standardisation 

issues, for instance with the automotive industry, the telecom 

business and the electricity industry. One interesting field 

deals with electric cars. A standard for charging electric cars 

is regarded as a necessity if sales are to start growing, but 

there is no such standard yet. k

* Previously called the Swedish Standardisation Council.

Thanks to a donation of SEK 8 million from the Swedish Standardi-
sation Association, the School of Economics and Management has 
been able to set up the country’s first centre for research on standard-
isation. The centre will produce new knowledge in a field that shapes 
the future.

Standard for 
a new centre
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SRC is decidedly interdisciplinary, involving researchers in business, 
economics, law and agricultural economics …
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Sonja Opper, Gad Rausing 
Professor of International 
Economics and Business at 
Lund University School of 
Economics and Management.

”Capitalism in 
China arose 
despite the 
 bureaucratic 
and institu-
tional obstacles 
set up by the 
Chinese state.”
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Opper 
on the magic 
behind China’s 
economic 
miracle
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Since the 1980s, some 630  million 
 Chinese have been lifted out of  poverty 
in China. During the same period 
 private enterprise has arisen as a new 
 motor for growth in China and the 
world.  Often the Chinese state gets the 
honour for the economic miracle. 
In the book Capitalism from  Below 
Economics Professor Sonja Opper and 
 American sociologist Victor Nee debunk 
the myth of the state as chief designer 
of the  success of capitalism in China.

Who turned the key to start the world’s new growth engine?
Sonja Opper, professor of economics, has studied 700 companies 
in China’s biggest growth region in search of the answer.
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The book Capitalism from Below by Sonja Opper and 

Victor Nee has received an honourable mention as Out-

standing Academic Title of 2012 in the journal Choice 

Reviews and the gold medal of the Axiom Business Book 

Award in the category of “International Business and 

Globalization”.

how did capitalism arise in China? That question has been 

explored by Sonja Opper, Professor of Economics at the School 

of Economics and Management at Lund University, together 

with the American sociologist Professor Victor Nee. The an

swers, which were published in 2012 in the book Capitalism 

from Below, reveal the magic behind China’s economic miracle.

– Capitalism in China has emerged despite the Chinese 

state, not thanks to it. Instead of being topdown, capital

ism in China bubbled up from below, and shows surprising 

similarities to its European and American predecessors, says 

Sonja Opper.

During 1992 some 140,000 new private companies were 

registered in China; in 2008 the same figure was 6.57 million. 

In 2008 private manufacturers accounted for 40 per cent of 

all industrial production. The story that we usually hear is 

that the Chinese state stimulated the growth of a private 

sector through smart subsidies, investments, wage dumping 

and currency strategies. That’s a myth that does not tell the 

whole truth, according to Opper and Nee.

– Capitalism in China arose despite the bureaucratic and 

institutional obstacles set up by the Chinese state. Private 

entrepreneurs have instead been forced to overcome the ob

stacles by acting together to build up the institutions, regula

tions and networks for capital and communication that were 

needed to turn the key that started what would become the 

world’s new growth engine, says Sonja Opper.

For a long time there was special treatment for state 

companies in China, to the detriment of private companies. 

Sonja Opper mentions a series of obstacles to private com

panies as regards finance, borrowing and legal security. In 

1999 the state lending of capital to the private sector was 

comparable to that in Ghana, Syria and Rwanda. In 2002 the 

predictability of the judicial system was ranked on a par with 

Angola, Belarus and Uzbekistan. In 2007 finance for private 

companies from stateowned banks accounted for only 1.3 

per cent of total lending.

– As recently as during the crisis of 2010, private com

panies were regularly denied support from the otherwise 

generous rescue packages. It was only after the private sec

tor had overcome the obstacles and had outcompeted the 

state companies that the politicians were forced to realise the 

power of development in capitalism and incorporated that 

in its narrative of the economic miracle in China, Sonja says.

Opper and Nee’s book, Capitalism from Below, builds on a 

study of 700 manufacturing companies in the Yangtze region, 

one of China’s biggest growth regions with cities like Shang

hai and Hangzou. The book is published by Harvard University 

Press, and it provides an important key for understanding 

China’s path to becoming a new economic superpower.  k



”Instead of being top-down, capitalism in China 
bubbled up from beneath …”
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GIVE TAKE

” There is growing consensus that social norms are significant, 
but at the same time we know very little about how people 
 react when there is uncertainty about what norm applies. ”
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Norms and games 
in social dilemmas

– norms and customs govern how we act in many situations, 

but sometimes we are uncertain about which norm applies. 

What do we do then? Perhaps we go a bit too far in order 

not to appear stingy? Or does the uncertainty provide an 

excuse to act less generously? asks Erik Wengström, Doctor 

of Economics at the School of Economics and Management.

At the end of 2012 he, together with his colleague Emma 

Svensson and Toke Fosgaard from Copenhagen University, 

received SEK 1.3 million from the Ragnar Söderberg Founda

tion to do research on “Norm Uncertainty and Cooperation 

in Social Dilemmas”. 

– Social dilemmas arise in many different situations. They 

capture the essence of the conflicts that arise when, for ex

ample, we are to decide on the division of work in a group 

or when we are asked to do voluntary climate compensation 

for our travels, Erik explains.

To measure norm uncertainty, the three researchers will 

let test persons play a version of a public goods game, a 

classic experiment intended to reflect situations where we are 

expected to contribute to the community’s shared resources, 

such as parks, defence, school and environment.

In the original public goods game the participants make 

a voluntary contribution to a shared pool from their own 

pocket. The amount in the pool is then doubled and divided 

equally between the participants. But since no one knows 

how much the other players contributed, or even if they gave 

anything at all, each player has an incentive not to put any

thing in the public pool. 

This is a game that recreates situations where individuals’ 

own interests stand in conflict with what is best for the group. 

Erik Wengström, lecturer in economics at the School of Eco-
nomics and Management at Lund University, creates social 
dilemmas in a new research project. 

What Erik Wengström wants to do is to change the rules of 

the game to create social dilemmas.

– What happens if we reverse the conditions of the tra

ditional public goods game? If the money is already in the 

pool and you instead are able to take out an optional sum? 

Does it feel more wrong to take from than to give to a pool? 

he wonders.

The group’s research will be significant for a number 

of situations where one is expected to cooperate and do 

something in a group. And that is something we humans 

do quite often, whether in working life or in international 

environmental negotiations and trade policy.

– There is growing consensus that social norms are sig

nificant, but at the same time we know very little about how 

people react when there is uncertainty about what norm 

applies. I believe the approach using norm uncertainty is a 

promising way forward, says Erik. k

Economics researcher Erik Wengström is going to enlist game  theory 
and economic experiments to study how we act in situations where 
we are uncertain about which social norm applies.
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EU in Mölle
For more than a decade Mölle has been the annual meeting place 
where researchers, politicians and other decision makers from all over 
the world come together for four days in May to discuss economic 
matters to do with European integration.

the conference is arranged by the Swedish Network for Eu

ropean Research in Economics (SNEE), based at the School of 

Economics and Management in Lund. Lars Oxelheim, Senior 

Pro fessor of International Enterprise and Finance, is chairman 

of the network and had been in charge of the Mölle confer

ence all these years.

– Next year we are holding the fifteenth conference, and 

it is pleasing to see that the interest in coming here has in

creased every year and that we are attracting more and more 

international delegates, says Lars Oxelheim.

At the latest conference, unsurprisingly, the focus was on 

the bank crisis and the euro. But there were also issues of the 

future energy supply in Europe, entrepreneurship, migration 

issues and many other topics in the roughly 50 papers that 

were presented.

Everyone who comes to the conference takes part ac

tively, with one or more papers, as opponent, as speaker, 

or as a member of a panel. The last conference in 2012 was 

attended by the Italian undersecretary Vieri Ceriani, the OECD 

economist Adrian Blundell Wignall, Professor Ding Chun from 

Shanghai and a whole series of other top international re

searchers. Bo Lundgren, then head of the Swedish National 

Debt Office, and the former minister Leif Pagrotsky, both 

recurrent guests, were also there.

Among the fifteen or so participants from the School 

of Economics and Management in Lund was economist Åsa 

Hansson, who has presented papers at the Mölle conference 

on several occasions.

– The Mölle conference is a fantastic opportunity to do 

networking, says Åsa Hansson. Here you meet other research

ers from several different disciplines, politicians, business 

people, journalists and others in informal circumstances for 

several days in a pleasant setting. It’s a very special chance 

to meet so many competent people and something you look 

forward to going back to. k

At the latest conference, unsurprisingly, the focus was on the 
bank crisis and the euro.
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In April 2012 the world’s biggest case competition was decided in Hong Kong. Four 
students from the School of Economics and Management in Lund came second in 
very tough competition with top students from around the world.

When the National Agency for Higher Education evalu

ated programmes in informatics and information systems, 

the bachelor’s and master’s programmes at the School of 

Economics and Management were ranked as being of high 

quality and very high quality respectively. This is an outstand

ing result since only 3 out of 25 programmes received the top 

grade in the assessment.

– It is very pleasing to get confirmation that our pro

grammes maintain the highest academic quality. The pro

grammes are given with a focus on skills, which means that 

The KPMG International Case Competition gathers students 

from all over the world and is the largest of its kind. In the 2012 

semifinal there were 96 students taking part from leading uni

versities in countries including Brazil, the USA, India and Japan. 

In the competition the teams are given a problem from 

a company which they have to analyse before presenting a 

solution and arguing that it is the right one. All this in three 

hours. The task demands a great deal of the participants’ 

presentation technique, and their ability to work as a team 

and perform at their best under pressure.

The team of winners from the School of Economics and 

Management consisted of master’s students Niklas Hansson, 

Olof Nordgren, Camilla Wengholm and Christoffer Haralds

son. They reached the final with their solutions for how Volvo 

should act in China where the market and the ownership 

situation creates new challenges.

the students practise their ability to analyse, evaluate and 

present solutions to relevant problems at the intersection 

between IT, systems design and business, says Sven Carlsson, 

professor at the Department of Informatics.

The Master’s programme in Information Systems equips 

students for tomorrow’s informationintensive business. The 

demand is high and prospects bright for digital architects in 

the knowledge society, and they go straight into jobs with 

high starting salaries, good potential for development and an 

international field to work in.

– Our solution, broadly speaking, was that Volvo should con

tinue building on its brand name on the Chinese market and 

focus on green cars, says Camilla Wengholm.

The four teams that went on to the final had to solve a 

case about how an international aviation company should 

strategically tackle the changes and competition taking place 

in the aviation industry. The team from Hong Kong won, with 

the other three teams sharing second place.

Emma Engström, in charge of student communication 

at KPMG, is impressed with the performance of the Lund 

students.

– In the last three years our Swedish teams have won top 

places internationally, with one third place and two second 

places. I am proud to see that Swedish students can perform 

at the highest international level.

The industry has spoken: The demand for graduates in informatics from the School 
of Economics and Management is high, and companies are offering good terms and 
career opportunities. When the National Agency for Higher Education assessed the 
education in 2012, they too gave the thumbs up.

Top marks and bright 
prospects in informatics

Top place in world’s 
biggest case competition
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”… and when you have grown up with Bregott margarine on 
your breakfast table and advertisements with grazing cows, it is 
easy to see the company through Swedish eyes.”
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Branding your 
breakfast table
The story of Arla Foods is not just about milk. It is 
just as much about acquisitions and mergers, and not 
least of all brands. It is therefore not by chance that the 
dairy giant became a partner company of the School of 
Economics and Management in Lund in 2012.

we meet ola arvidsson, the HR director of Arla Foods, in 

the lobby at the Hilton Hotel in Kastrup, Copenhagen, a few 

minutes after he has stepped off the plane from the head 

office in Aarhus. The foam on the cappuccino in front of us 

probably comes from Arla, and Ola knows his facts.

– Milk contains 18 of our 22 most important nutrients, 

he says.

We talk about how people come into contact with Arla’s 

products very early in life. And when you have grown up with 

Bregott margarine on your breakfast table and advertisements 

with grazing cows, it is easy to see the company through 

Swedish eyes.

But Arla Foods is the world’s seventh biggest dairy com

pany and the third biggest cooperative. They supply yoghurt 

to NASA, cheese to Noma in Copenhagen (the world’s best 

restaurant according to San Pellegrino) and opened their 

latest office in Djibouti, East Africa. They have a couple of 

successful years behind them. 

– We have had growth in double figures for several years 

and can see it continuing for five more years. That type of 

growth is otherwise not found in the food industry, says Ola 

Arvidsson.

trends that affect arla’s business
In the last ten years Arla has benefited from a series of general 

trends in society. At the start of the 2000s, the café and res

taurant culture in the western world exploded. When people’s 

wallets then became thinner, the café and restaurant tables 

moved into their own kitchens. A flow of food programmes 

followed this, together with the latest trends in health, diet and 

nutrition, and this has been good for business at Arla Foods.

The future looks bright too, according to Ola. Products 

made from milk are often cheap basic goods and come in early 

as soon as standards of living begin to rise in a country. In 20 

years the global middle class will have grown from today’s 

roughly 1 billion to 4.9 billion, 3.2 of this in growth economies.

– That type of insight is important for us. We prefer to 

chase foresight rather than insight. We want to be able to 

identify megatrends and how they will affect our operations. 

What will interest customers and consumers in five years? 

That’s something of a Holy Grail for us.

mergers and brands are core competence
Arla Foods was formed in 2000 after a merger between Swed

ish Arla and Danish MD Foods. The history of the company 

can in fact be described as a series of successful mergers big 

and small, acquisitions and amalgamations since its founda

tion in the 1880s. 

– It is a core competence we have. We go against much 

of the research which shows that mergers usually impede 

productivity or even damage a company, Ola observes.

Arla has also successfully consolidated its brand portfolio, 

which today consists of three overarching parent brands: Arla, 

Lurpak and Castello. Sorting under these are some subbrands 



ics and Management meet the needs of the international dairy 

giant. Ola Arvidsson agrees.

– In the university world there is time to go a little further 

and deeper than we can do in business where time is short 

and decisions are made faster. That makes it very exciting to 

work with the academia.

honesty is profitable
In line with the work of strengthening Arla’s attractiveness, 

great efforts have been made over a long period to improve 

quality, safety and sustainability. This has proved to be a 

profitable investment.

– We have worked with these issues for 30 years, long 

before it became a trend. That attracts students, customers, 

and it has even attracted the Chinese state, says Ola. 

Arla was in principle the only company that stayed clean 

during the milk scandals in China in the 2000s. As a result 

of that Arla received commissions from the Chinese and the 

Danish state to set up a quality centre in China. This is a 

favourable position to proceed from when Arla is now looking 

to take shares on the huge Chinese market.

– It is important for us to be able to offer our students, 

while they are still studying here, a close relationship to inter

national companies with growth, exciting challenges and a 

good reputation. We look forward to the collaboration with 

Arla, says Kristina Eneroth, ViceDean for education at the 

School of Economics and Management. k

and product trade names. At the same time there is great 

respect for the strength of national brands.

Ola tells of how an acquisition in Holland brought a prod

uct brand into the bargain, one which had been dormant for 

12 years. A character from a couple of iconic advertisements 

was dusted off and put to work. The products began selling 

like hot cakes again.

– Our studies actually showed that 73 per cent of the 

Dutch people did not even remember that the brand had 

been removed from the shops. That shows the power of a 

brand name.

employer branding
After graduating from Lund in the mid1990s Ola Arvidsson 

started his career in the food industry. Today he is in the 

management team of the international dairy group. As HR 

director at Arla he is keen to build the company’s brand as an 

employer, to be able to attract the best talent. For Ola it was 

therefore a natural step to become a partner company and 

show students at the School of Economics and Management 

the possibilities at Arla.

– You can develop products, for example, strengthen our 

position on the European market or work with social entrepre

neurship in Africa and Bangladesh. Whichever it is, we work 

with a number of issues that don’t just have to do with Arla, 

but with the whole world. Health, exercise, the environment 

and nature. There are many opportunities with us for young 

people who want to make a difference.

When Arla Foods works with educational institutions like 

Lund University, they want a better understanding of con

sumer and shopping behaviour and how they can link long

term trends in consumption and macro and microeconomic 

development to their own operations.

It is striking how research and master’s programmes such 

as Globalisation, Brands and Consumption and International 

Marketing and Brand Management at the School of Econom

”We want to be able to identify megatrends and how they will 
affect our operations. What will interest customers and consum-
ers in five years? That’s a kind of a Holy Grail for us.”

Ola Arvidsson, HR director at Arla Foods in Denmark, finds it exciting to collaborate with the academia.



 partner company:
 A partner company pays an annual fee for access to 

customised recruitment solutions, unique knowledge 

seminars and networks at the School of Economics and 

Management. Companies use this solution to attract 

 future labour and knowledge to their operations, partly 

by building relationships with students and researchers at 

the School of Economics and Management.
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The Centre for Economic  Demography 
is one of the most successful inter disci-
pli nary research environments at the 
School of Economics and Management, 
with one top ranking after another. The 
importance of this research is evident 
not least from the fact that this year 
it brought in external grants to a total 
 value of SEK 16 million. The latest grant 
was SEK 3.3 million for a unique popu-
lation database in Landskrona, Sweden.

39lund business review 2013
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Uncovering the 
past for a better future
what consequences will an ageing population have for 

health care, or for pensions? How is elderly people’s health 

affected by factors in childhood? What is the significance of 

conditions in their homeland for how immigrants are inte

grated in Sweden? These are some of the questions studied 

at the Centre for Economic Demography (CED), which today 

consists of over thirty researchers in economic history, eco

nomics, community medicine, social work and statistics. 

one of a Kind
The Centre for Economic Demography was one of the 20 

research environments that received a Linnaeus grant in 2006, 

with finance for a tenyear period from the Swedish Research 

Council and from Formas, the Research Council for Environ

ment, Agricultural Sciences and Spatial Planning. The aim 

of these research environments is to strengthen Sweden’s 

competitiveness. 

The School of Economics and Management in Lund is the 

only business school in Sweden with a Linnaeus environment 

of this kind. 

After half the grant period the Linnaeus institutions have 

now been assessed by an international expert committee, and 

CED was one of the most highly praised, both for its research 

and for its graduate school. As a result, CED, as one of four 

research bodies in Sweden, is to receive extra support in the 

coming five years. 

In the National Agency for Higher Education’s assessment 

for 2012 the highest grade was awarded to the master’s pro

gramme in Economic Demography at the School of Economics 

and Management. In addition, the research has been deemed 

so important that CED has received external grants from a 

number of other sources (see the fact box). 

– It is pleasing both for us and for the School of Economics 

and Management that so many people judge that we have 

done a good job, says Professor Tommy Bengtsson, founder 

and head of CED.

the demographic challenge 
Both historical and topical subjects are studied at CED. The 

ageing population is an issue that will become more relevant 

in the coming years. The research by Tommy Bengtsson and his 

colleagues is also attracting great interest from decision mak

ers both in Sweden and abroad. He was recently in Brussels, 

for example, to talk about problems of an ageing population.

R-l: Patrick Svensson, Martin Dribe and Tommy Bengtsson are researchers in economic history. With their colleagues at the Centre 
for Economic Demography they are searching for answers to some of the major welfare issues facing society today.
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– It is one of the great challenges of the welfare state, he says. 

The reason the share of old people grew in the twentieth 

century was that the birth rate fell. The increased costs for 

the elderly were balanced by the reduction in public costs 

for children. But now Europe has entered a phase where the 

growing share of old people is due to a reduction in mortality 

among the elderly.

This means that more and more people outside working 

life will be dependent on support from those who are working 

in the years to come. Moreover, the costs will increase even 

more as the consumption of welfare services increases with 

rising age. 

– In Sweden the birth rate is still higher than in Southern 

Europe, which means that the population is not ageing as fast 

as in the rest of Europe, but here too the problem is bigger 

than we previously thought, says Tommy Bengtsson. It turns 

out that Statistics Sweden has underestimated the increase 

in average life expectancy in its forecasts. The proportion of 

elderly people will thus be larger than we believed. Financing 

pensions is a great challenge, but the greatest challenge is to 

be able to maintain good health care for everyone.

towards a solution to the problems
What kind of solutions are there to the problems of an ageing 

population?

– It’s not easy. When it comes to pensions, calculations 

show that they will be reduced in the coming years, which 

gives people an incentive to work longer. To make this possi

ble we must educate ourselves in later life as well. The studies 

that have been done of adult education also show that both 

individuals themselves and society benefit from that.

– Then we must get a debate going about the aims of 

health care. Raising taxes may sound like a solution, but that 

can also lead to other problems, such as harming competitive

ness and impeding growth.

It is also important that the birth rate does not fall too 

much. Here the Swedish rules about parental leave, expanded 

child care and the right to work parttime up to a certain 

age of the child have probably been important, according to 

Tommy Bengtsson, who points out that Germany has taken 

inspiration from these rules to encourage women to have 

more children. But Sweden is not without problems. Maria 

Stanfors, Associate professor in Economic History, who has 

done research on women’s economic history, has shown, for 

example, that savings in obstetric care can be a problem for 

women’s reproductive health and thus risk contributing to a 

falling birth rate. 

The Centre for Economic Demography, is one of the true 

success stories at the School of Economics and Management. 

A new chair has just been announced for a Professor in statisti

cal demography, as a way to take yet another step forward. k

Riksbankens Jubileumsfond approved a grant of SEK 2.5 mil

lion for a database of the population of Landskrona 1650–

2010. Professor Martin Dribe is responsible for the project, 

and also for a project that has received a further SEK 3.3 

million from the Swedish Research Council, to close up the in

formation gap back in time by digitising data and developing 

userfriendly systems for producing and disseminating data. 

With the aid of this database researchers can survey the 

processes that lay behind the emergence of the modern west

ern family and the rapid decline in infant and child mortality 

when Sweden was becoming industrialised. 

The Swedish Council for Working Life and Social Research 

granted SEK 3.6 million to a group of researchers at CED, 

External grants for the Centre for Economic Demography in 2012

headed by Kirk Scott, to study educational choices and edu

cational careers among secondgeneration immigrants: “The 

Significance of Early Living Conditions in Sweden 1989–2010.”

The Swedish Research Council has also awarded SEK3.9 

million to Patrick Svensson so that he, together with colleagues, 

can study growth and inequality in premodern society.

In addition to this, CED associate Mats Olsson has re

ceived a grant of SEK 2 million for comparative research from 

the Swedish Research Council, and Maria Stanfors has been 

awarded SEK 870,000 by IFAU, the Institute for Evaluation of 

Labour Market and Education Policy, to study gender differ

ences on the labour market. These two grants are adminis

tered by the Department of Economic History.

”In Sweden the birth rate is still higher than in Southern Europe, 
which means that the population is not ageing as fast as in 
the rest of Europe, but here too the problem is bigger than we 
pre viously thought.”
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What do Apple, IKEA and H&M have in common? 
They have to cooperate with other companies to be able 
to produce, transport and sell their products. Professor 
Ulf Elg has been given SEK 3.2 million to find out how 
cooperation can prevent culture clashes, strengthen a 
company’s brand and give greater value to the customer.
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– few companies today compete on their own. Instead there 

is talk of outsourcing, networks and value chains. But many 

theories assume that you do things yourself, within the com

pany, for example brand work. We must make people aware 

that a great deal happens in cooperation and we must be 

able to explain how to get this to work, says Ulf Elg, Professor 

of Marketing at the School of Economics and Management.

Ulf Elg, is one of Sweden’s leading researchers on how 

cooperation in the value chain can strengthen a company’s 

position on the market. At the end of 2012 he received SEK 

3.2 million from the Ragnar Söderberg Foundation to do 

research on the project “The Role and Benefits of Marketing 

Collaboration for International Firms”. 

– Besides making a theoretical contribution, increased 

knowledge in this field could also give companies guidance in 

deciding how and in what contexts you can do your marketing 

in collaboration with others, and what concrete advantages 

different forms of cooperation can have.

four areas of collaboration
In the new research project Ulf Elg will work together with 

Kayhan Tajeddini, Associate Professor of Marketing. Among 

other things, they will investigate four areas of collaboration: 

market orientation, brands, entrepreneurship and innovation, 

and knowledge transfer.

– It is a matter of being able to mobilise partners in col

laboration to strengthen the brand, to orient oneself on new 

markets and develop innovations and products that are better 

adapted to the customers you want to reach, Ulf Elg continues.

The study will focus on companies from Sweden and 

Switzerland, two wellchosen study objects in this context, 

according to Kayhan Tajeddini.

– These are two very similar countries. That is to say, they 

are small countries that are both heavily dependent on having 

internationally successful companies and on benefiting from 

collaboration.

the art of dealing with culture clashes
Collaboration is particularly important when a company en

ters international markets that are very different from their 

home market.

– In that case the company has to cooperate with some

one to understand the local market and communicate the 

brand in the right way, says Ulf Elg. He mentions the classic 

examples of when IKEA launched beds that were too small in 

the USA and when the small apartments in Japan influenced 

the design of Ikea’s display stands.

Ulf Elg’s most recent project is a case study of how three 

different Swedish companies build up their networks in Brazil, 

Russia, India and China. These four countries are together 

called the BRIC countries and they are perhaps the most 

important future markets when it comes to finding both 

suppliers and consumers.

– The challenge is to keep the brand intact from fac

tory to shop. To get the companies you collaborate with to 

understand and live up to the values the brand stands for.

This means that a brand is never stronger than its weakest 

link. If one actor in the value chain, for example a manufac

turer, doesn’t live up to the values set up by the company, it 

risks damaging the brand.

– Many international companies go out and say that their 

brand stands for certain values. They pledge, for instance, that 

the products will be made from a specific type of material 

and with reasonable terms for the employees. The company 

is dependent on having good collaboration backwards in the 

chain. Good collaboration can therefore be the best airbag 

in a culture clash, says Ulf Elg. k

Ulf Elg, professor of marketing, is going to study how international companies collaborate to strengthen their position on the 
market, to build brands and to invent new products.

Good cooperation 
is the best airbag
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lund university has a  campus 
with 46,000 students in the 
middle of the city and is 
sweden’s most international 
university, a leading arena 
for education, research and 
innovation in one of europe’s 
most dynamic regions.

44
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We must work innova-
tively and internation-
ally if we are not to be 
out-competed tomor-
row. Sweden must 
move up in the value 
chain and work more 
with development, 
research and services, 
in Jacob Wallenberg’s 
opinion. 

Jacob Wallenberg visits 
the School of Economics 
and Management
Every year over 120 guest lecturers from business and industry visit the School of 
Economics and Management in Lund. One sunny day in May, Jacob Wallenberg, 
Sweden’s most powerful business person, gave a lecture at the invitation of the stu-
dent union LundaEkonomerna. In it he emphasised the seriousness of the future.

– How should you prepare yourself for the future? Increased globalisation and tougher competition 
from China and the BRIC countries will make itself felt in Sweden. We can’t just go to work and 
hope for the best, Jacob Wallenberg explained. 

We have heard that before, but when it comes from one of Sweden’s most internationally 
experienced businessmen, you listen extra closely. Become really good at something! Learn to 
master a language fluently. Work hard, internationally and innovatively. Those were some of Jacob 
Wallenberg’s tips to tomorrow’s business leaders from Lund. k
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A scholarship 
for pursuing dreams

In memory of her late husband, Laura Tegstam established the Olle 
Tegstam Scholarship in Marketing at the Lund University School of 
 Economics and Management (LUSEM). Alexandra Lykova from Russia 
holds this year’s scholarship, which allows international students to 
pursue their dreams of studying at a top 100 ranking university.

olle tegstam was a highly respected business leader who 

held executive positions at Procter & Gamble and Nestlé. 

Throughout his career, he felt strongly that an international 

mix was essential to business and he was passionate about 

encouraging and developing young talent, an attitude shared 

by his wife Laura Tegstam.

– Is there anything more important than education? A scholar

ship for an international student to study business in Lund is 

an important step to an academic form of globalisation. This 

in turn leads to a cooperation between individuals, companies 

and ultimately countries, and that must be a positive thing, 

Laura Tegstam stresses. 

Alexandra Lykova studies international marketing 
and brand management at LUSEM and holds 
the Olle Tegstam Scholarship in Marketing for the 
semesters 2012/13.
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International profile 2012

Partner universities of LUSEM

Europe  48 

Asia  11 

North America  10 
 

Australia and   
New Zealand 5 

South America 1 

Total number  75

Students on Master ś programmes, autumn semester 2012 
2012

Students with  263 
Swedish BSc degree  

Students within  193 
rest of EU / EEA   

Students outside  129 
EU / EEA  
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Fredrik Andersson, Dean of LUSEM, agrees. 

– We are most grateful for this contribution. Scholarships 

such as those provided by the Olle Tegstam Fund are para

mount for the development of the School. It enables us to 

further internationalise our activities and offer world class 

education to more people outside the EU.

the educational dream
Alexandra Lykova from St Petersburg, Russia, is taking Swe

den’s most popular master’s programme: International Mar

keting and Brand Management at the School of Economics 

and Management.

– I am most grateful to the foundation and personally to 

Laura Tegstam. This scholarship has given me the opportunity 

to study at one of the top 100 universities in the world. I have 

gained new knowledge, friends and skills. And by facing new 

challenges, I have grown as a person, states Alexandra Lykova.

One of the main goals of the scholarship is to encourage 

young people of all nationalities to be industrious, creative 

and active. Alexandra Lykova is convinced that her studies at 

Lund University will help meet this goal while furthering her 

own career.

– I am gaining loads of experience, such as working in an 

international environment, handsonknowledge in different 

areas of business and analytical problem solving. We have 

many case studies with inspiring teachers and guest lecturers 

from business.

The programme is designed to teach students how to solve 

different issues connected to brands and marketing. It  involves 

a great deal of case studies and discussions to bring reallife 

experience into the class room.

giving a solid foundation
– In general, today’s youth have a head start, if only by being 

part of a technicallyoriented generation, and such prowess 

will enable them to participate across borders. However, a 

solid foundation, such as that provided by Lund University, is 

essential to hone their ability and enhance their confidence, 

says Laura Tegstam.

According to Laura Tegstam, Lund University played a 

special part in the life and business career of Olle Tegstam.

– The scholarship in my late husband’s name is a reminder 

and a tribute. Olle attended Lund and earned his business 

degree there. As his career developed internationally in the 

UK, Germany, Austria, Canada, the US, Switzerland, as well 

as Sweden, he acknowledged and credited his success in large 

part to his formation at Lund University.

This account seems to be shared by Alexandra Lykova, 

who is now building a foundation in Lund with her future 

career in mind. k

In all, 585 students started on one of the School of Economics and 
Management´s Master´s programmes in the autumn semester of 2012.
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The Faculty Board is overall responsible for 
mission and vision, longterm strategy, fun
ding and allocation of resources, recruitment 
and staffing, educational portfolio, quality of 
teaching and research issues.

The Management Team of the School 
consists of the Dean Fredrik Andersson, 
ViceDean Kristina Eneroth, ViceDean Mats 
Benner, Senior ViceDean Allan T. Malm and 
Head of Dean’s Office Alf Rosenbäck.

the faculty board 

members

Fredrik Andersson, professor, dean, chair
Kristina Eneroth, associate professor, 
vicedean, deputy chair
Kristina Artsberg, associate professor
Sven Carlsson, professor
Kerstin Enflo, associate senior lecturer
Axel Hilling, associate professor
Sonja Opper, professor

student representatives

Sara Lundqvist, Student union 
for PhD students
Anna Svärd, Student union for 
business and economics students
Max Alterot, Student union for 
business and economics students

community representatives
Ingrid Bengtsson-Rijavec, health care 
director, Region Skåne
Lena Henningsson, CEO StableTable 
Scandinavia AB
Thomas Håkansson, economist

union representatives

Göran Anderson, SACO
Peter Schüller, OFR/S
Daniel Yllas, SEKO

others

Alf Rosenbäck, Head of Dean’s Office

LUSEM Management

LUSEM Advisory Board

Facts and figures

The Advisory Board is a body of distin
guished leaders with vast international 
experience. The Advisory Board provides 
input on strategically important issues and 
on the development of new initiatives.

members

Fredrik Arp, chairman
Dr. hc., Chairman of Hilding Anders 
International and Qioptiq
John Abrahamson
Head of SEB Enskilda Corporate Finance
Jonas Abrahamsson
Group manager and CEO, 
E.ON Nordic and E.ON Sverige
Robert Andreen
CEO, Nordic Capital

Anders Dahlvig
Chairman of the board, New Wave, member 
of the board of Kingfisher and H&M
Göran Grosskopf
Professor, Dr. hc., chairman of the board 
INGKA Holding B.V.
Jörg Himmelmann
CEO, MercedesBenz Sverige
Bo Håkansson
Dr. hc, chairman of the board, Farstorps 
Gård och Förvaltnings AB
Håkan Jeppsson
CEO, Inwido AB
Pia Kinhult
Chair of the Regional Executive Committee, 
Region Skåne
Jenny Lindén Urnes
CEO, Lindéngruppen AB

Lars Ljungälv
CEO, Sparbanken Öresund
Stephan Müchler
CEO, Chamber of Commerce and 
Industry of Southern Sweden 
Lennart Nilsson
Dr. hc, CEO Pethlé AB and 
Crafoord Foundation
Peter Nilsson
CEO, Group Manager Trelleborg AB
Sven-Christer Nilsson
Ripasso Energy AB
Dan Olofsson
Chairman of the board, Danir AB
Hans Pihl
Partner, Deloitte AB
Jan Söderberg
CEO, Söderbergföretagen
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Finances and key statistics

Key statistics

2010 2011 2012 

Students (fulltime equivalents) 4 439 4 006 3 781

PhD students 103 104 106

Staff 298 314 345

Largest funding bodies, 2012  
(Income, SEK m)

2012 

Swedish Research Council 16,0

Ragnar Söderberg’s Foundation 11,2

Sida 5,9

FAS 4,6

Crafoord Foundation 4,6

LUSEM ś educational profile 2012 (percent)

First cycle,  50%  
programmes 

First cycle, free 29% 
standing courses 

Second cycle, free 2% 
standing courses  

Second cycle,  19% 
programmes 

Income 2012, total: 331.4 (SEK m)

Direct goverment 76,3 
funding, reserach 

Direct goverment  172,3 
funding, first and             
second cycle education   

Competitive grants  72,1 
 

Comissions and 10,7 
sales 

Expenditure 2012, total: 330.1 (SEK m)

Staff  232,5 

Operating expenses  34,5 

Premises  29,7 
 

Depreciation 3,4 

Other operations 30,0
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professors

Ola Bengtsson
Professor of Economics, 
specialising in financial economics
Cécile Brokelind
Professor of Business Law
Frédéric Delmar
Professor of Business Administration, 
specialising in international entrepreneurship
Tony Huzzard
Professor of Business Administration, 
specialising in organisational theory
Karin Jonnergård
Professor of Business Administration

Petter Lundborg
Professor of Economics, 
specialising in public economy
Lars Persson
Adjunct Professor of Economics
Krzysztof Podgorski 
Professor of Statistics
Joakim Westerlund
Professor of Economics

associate professors

Andreas Bergh, Economics
Sara Louise Muhr, Business Administration
Anders Vilhelmsson, Business Administration

Axel Hilling, Business Law
Bo Göransson, Research Policy

lecturers

Bo Andersson, Informatics
Fredrik NG Andersson, Economics, 
specialising in macroeconomics
Joakim Gullstrand, Economics, 
specialising in international economics 
Erik Wengström, Economics

Faculty appointments 2012

Centre for Economic Demography, SEK 22 
million (4 years), Swedish Research Council. 
Professor Tommy Bengtsson, Centre for 
Economic Demography (Linnaeus Centre, 
prolongation with 10% increase after mid
point assessment)

Standardisation Research Centre. SEK 8 
million, Swedish Standardisation Associa
tion. Professor Thomas Kalling, Institute of 
Economic Research.

Alternative Financial Markets. SEK 5.5 
million (3 years), Marianne and Marcus Wal
lenberg Foundation. Professor Hans Byström, 
Department of Economics.

Educational Choices and Educational 
Careers among Second-Generation Im-
migrants: The Significance of Early Living 
Conditions in Sweden 1989–2010. SEK 3.6 
million (3 years), Swedish Council for Work
ing Life and Social Research (FAS), Associate 
Professor Kirk Scott, Centre for Economic 
Demography.

The Role and Benefits of Marketing 
Collaboration for International Firms. 
SEK 3.2 million (3 years), Ragnar Söderberg´s 
Foundation. Professor Ulf Elg, Department of 
Business Administration.

Valuation and risk in energy markets. SEK 
1.1 million (3 years), Crafoord Foundation. Dr 
Karl Larsson, Department of Economics.

Research School in Economic Demography. 
SEK 3.6 million (4 years), Swedish Research 
Council. Professor Tommy Bengtsson, Centre 
for Economic Demography (Linnaeus Centre, 
prolongation after midpoint assessment).

Socioeconomic Inequalities in Health: 
Measurement, Explanation and Policy 
Evaluation. SEK 2.63 million (3 years), FAS. 
Professor Ulf Gerdtham, Department of 
Economics.

The Quest for Relevance in the Univer-
sity-Based Business School: The Case of 
Leadership Studies. SEK 2.5 million (3 years), 
Handelsbanken’s Research Foundations. 
Dr Sverre Spoelstra, Department of Business 
Administration.

Norm uncertainty and cooperation in so-
cial dilemmas. 1, 37 million (3 years), Ragnar 
Söderberg´s Foundation. Dr Erik Wengström, 
Department of Economics.

Globalization, Social Norms and Institu-
tions in Developing Countries, 1,1 million 
(3 år), The Crafoord Foundation. Associate 
Professor Andreas Bergh, Department of 
Economics.

Economic Design: Theory and Applica-
tions. SEK 2 million (4 years), Handelsbank
en’s Research Foundations. Professor Lars 
Gunnar Svensson, Department of Economics.

Different Paths to Growth? Agrarian 
Reforms, Markets and Agriculture in 
Germany and Sweden 1750–1880. SEK 2.5 
million (3 years), Swedish Research Council. 
Professor Mats Olsson, Department of 
Economic History.

Opening up the black box of firms’ inter-
national linkages. SEK 0,68 million (1 year), 
Torsten Söderberg´s Foundation. Associate 
Professor Joakim Gullstrand, Department of 
Economics.

Donation: LUSEM Visiting Fellows (2012–
14). SEK 2 million (3 years), Jan Söderberg. 
Katarina Andrén, Corporate Partnership 
Foundation and Professor Thomas Kalling, 
Institute of Economic Research. 

Conference on finance and entrepreneur-
ship. SEK 0.57 million (1 year), VINNOVA. 
Professor Ola Bengtsson, Department of 
Economics.

Browaldh grant for recruitment of an 
international researcher specialising in 
behavioural economics to the Department 
of Economics at Lund University. SEK 1.585 
million (3 years), Handelsbanken’s Research 
Foundations. Professor David Edgerton, 
Department of Economics.

Major research grants and donations in 2012

Doctoral theses in 2012

Liliya Altshuler, Department of Business 
Administration: Competitive Capabilities of a 
Technology Born Global.

Bo Andersson, Department of Informatics: 
Harnessing Handheld Computing: Fram-
ework, Toolkit and Design Propositions.

Karin Bergman, Department of Economics: 
The Organization of R&D: Sourcing Strategy, 
Financing and Relation to Trade.

Johan Blomquist, Department of 
Economics: Testing Homogeneity and Unit 
Root Restrictions in Panels.

Turaj S. Faran, Department of Economic 
History: The Industrialization Process in the 
Chinese Mirror: Continuity and Change in 
Transition from Collective Agriculture to 
Market Economy in China.
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Tina Hannemann, Department of Economic 
History: It Breaks a Man’s Heart: Socioecono-
mic Differences in the Onset of Cardiovascu-
lar Disease in Contemporary Sweden.

Daniel Holmberg, Research Policy Institute: 
Vem formar den stategiska forskningen? 
Institutionell dynamik och anslagspolitisk 
utveckling i KK-stiftelsen.

Bujar Huskaj, Department of Economics: 
Essays on VIX Futures and Options.

Farrukh Javed, Department of Statistics: 
On Statistical Aspects of Modelling Financial 
Volatility.

Yushu Li, Department of Economics: 
Essays on Statistical Testing Using Wavelet 
Methodologies.

Lu Liu, Department of Economics: 
Essays on Financial Market Interdependence.

Åsa Ljungvall, Department of Economics: 
Economic Perspectives on the Obesity 
Epidemic.

Pia Nylinder, Department of Business 
Administration: Budgetary Control in Public 
Health Care: A Study about Perceptions of 
Budgetary Control among Clinical Directors.

Awards and honorary positions in 2012

staff

Professor Mats Alvesson, Department of 
Business Administration. Member of the 
Scientific Council of the Agency for Adminis
trative Development, Stockholm.

Professor Fredrik Andersson, Department 
of Economics. Member of Scientific Advisory 
Board for Uppsala Centre for Fiscal Studies 
and Member of the National Audit Bureau’s 
Scientific Council.

Adj. Professor Anders Anell, Department 
of Business Administration. Scientific advisor 
to the National Board of Health and Welfare, 
member of the board of the Swedish Agency 
for Health and Care Services Analysis.

Associate Professor Kristina Artsberg, 
Department of Business Administration 
Associate editor of the journal Accounting 
in Europe.

Professor Tommy Bengtsson, Centre for 
Economic Demography. Member of ESF 
Standing Committee for Social Sciences, 
Member of SSHA Executive Committee and 
on the IUSSP Panel Pathways to Health and 
Wellbeing, Member of the board of the 
European Doctoral School of Demography 
and of the International Max Planck Research 
School for Demography.

Associate Professor Andreas Bergh, 
 Department of Economics. Editor of 
Ekonomisk Debatt.

Professor David Edgerton, Department 
of Economics. Vicechairman, Statistics 
Sweden’s Consumer Price Index Committee.

Professor Ulf Elg, Department of Busi
ness Administration. Expert reviewer of 
applications for research grants to Ragnar 
Söderbergs stiftelser, Member of the edito
rial board of International Business Review, 
Journal of World Business (Europe) and 
European Retail Research.

Doctoral students Wen Pan Fagerlin and 
Christian Koch, Department of Business 
Administration, were Best Proposal Award 
Finalists at the Strategic Management 
Society Special Conference in China.

Professor Ulf Gerdtham, Department 
of Economics. Fellow of the Stellenbosch 
Institute for Advanced Study (STIAS) in South 
Africa.

Associate Professor Joakim Gullstrand, 
Department of Economics. Member of the 
board, Mistra Biotech.

Associate Professor Åsa Hansson, 
Department of Economics. Member of the 
Corporate Tax Committee, Member of the 
Tax Academy and the Academy of Engineer
ing Science’s analysis group on the effect of 
taxes on innovations.

Associate Professor Oskar Henkow, 
Department of Business Law. Deputy in the 
European Commission’s VAT Expert Group.

Professor Jerker Holm, Department of 
Economics. Member of the reference group 
for the ESO study, Ministry of Finance, 
and economic expert in cases concerning 
electronic communication, Stockholm 
Administrative Court.

Dr Sol Pía Juárez and Professor Juan 
Merlo, Centre for Economic Demography. 
Prize for the best poster at the International 
Symposium on Reproductive Epidemiology.

Dr Sol Pía Juárez, Centre for Economic 
Demography. Thesis prize.

Dr Yushu Li, Department of Economics. 
Grant from Linnéakademiens Forsknings
stiftelse, SEK 35 000.

Professor Martin Lindström, Centre for 
Economic Demography. Member of the 
board, Socialmedicinsk Tidskrift, coeditor 
of BMC Public Health, guest editor of the 
theme issue on “Social Capital and Health” 
in Socialmedicinsk Tidskrift.

Professor Carl Hampus Lyttkens, 
Department of Economics. Member of the 
Scientific Council of the Department of 
Health Economics.

Dr Ola Mattisson, Department of Business 
Administration. Member of the Scientific 
Committee at the Turin School of Local 
Regulation (TSLR), and Member of the 
International Scientific Council at CIRIEC 
(International Centre of Research and Infor
mation on the Public, Social and Cooperative 
Economy).

Professor Juan Merlo, Centre for Economic 
Demography. Expert at the Institute of Public 
Health Stockholm, expert on the National 
Public Health Report.

Associate Professor Jonas Nordström, 
Department of Economics. Member of the 
Scientific Council of the Swedish Retail and 
Wholesale Development Council.

Dr Karin Olofsdotter, Department of 
Economics. Editor of Ekonomisk Debatt, 
Member of the board of the Centre for 
European Research.

Dr Gert Paulsson, Department of Business 
Administration. Secretary of Region Skåne’s 
Economic Council, Member of the National 
Insurance Office’s Scientific Council.

Dr Bárbara Revuelta-Eugercios, Centre for 
Economic Demography. Thesis prize.

Tobbe Petterson, Research Policy Institute: 
Den vetenskapliga underrättelseoperationen: 
Om inhämtning och genus.

Elin Smith, Department of Business 
Administration: Corporate Governance and 
Entrepreneurship at the Organisational Level 
in a Frame of Property Rights.

Emma Karolina Svensson, Department of 
Economics: Experimenting with Focal Points 
and Monetary Policy.

Timurs Umans, Department of Business 
Administration: The Bottom Line of Cultural 
Diversity at the Top: The Top Management 
Team’s Cultural Diversity and its Influence on 
Organisational Outcomes.
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Dr Niklas Sandell and Dr Peter Svensson, 
Department of Business Administration, 
awarded the Carl Henrik Witt Prize for the 
best article in Balans, “Verbala trolleritrick i 
finansiella rapporter”. The prize is awarded 
in collaboration with FAR.

Associate Professor Kirk Scott, Centre for 
Economic Demography. Member of the 
Board of the European Doctoral School of 
Demography, of the Foundation for the 
Promotion of Economic Research, of the 
Swedish Demographic Association, of the 
Swedish Interdisciplinary Graduate School 
in RegisterBased Research and Member 
of the Advisory Board for the Gender and 
Generations Survey.

Associate Professor Maria Stanfors, Centre 
for Economic Demography. Member of the 
board of FAS, Member of PK Arbetsmarknad 
FAS, member of the board of the Swedish 
Demographic Association and of the Swed
ish Historical Association.

Professor Ben Terra, Department of 
Business Law. Member of the European 
Commission’s VAT Expert Group.

Dr Erik Wengström, Department of 
 Economics. Reviewer of grants for the 
 Estonian Research Council and economic 
expert for the Administrative Court of 
 Appeal in Stockholm.

Doctoral student Frédéric Witte, 
Department of Business Administration, 
was awarded the J. M. Veciana Best Paper 
Award for a junior researcher at the RENT 
conference in Lyon. 

Professor Stefan Yard, Department of Busi
ness Administration. Economic expert on LEK 
cases in the Administrative Court of Appeal 
in Stockholm.

students

Jenny Andersson was awarded Sparbankss
tiftelsen Skåne’s degree scholarship of SEK 
25 000 for her undergraduate degree project 
at the Department of Business Law entitled 
Åldersdiskriminering eller ett berättigat 
skydd för äldre? En studie av relationen 
mellan förbudet mot åldersdiskriminering 
och turordningsreglerna i 22 § LAS.

Lina Ahlin won first prize in VINNOVA and 
ESBRI’s essay competition Nytt&Nyttigt with 
the essay Mobility and Productivity among 
Swedish Inventors: A Cause for Causality? 
Supervisor: Associate Professor Olof Ejermo, 
Department of Economics. Lina Bengtsson 
and Anna Walberg won third prize with 
the essay A Sweet Tooth for Innovation: A 
Case Study of Upstream Collaboration at 
Leaf. Supervisor: Thomas Kalling, Institute of 
Economic Research.

Martin Björgell, who took his degree in 
Business Administration in spring 2012, was 
selected as “Business Student of the Year 
2012” by KPMG, “Young Leader of the 
Year” on Eldsjälsgalan on TV4 and one of 
Sweden’s hottest talents in Veckans affärer. 

Kerstin Fredriksson, student on the master’s 
programme in Entrepreneurship, was 
selected as “Innovative Thinker of the Year 
2012” by Danske Bank for her work with the 
business project Jobgration.

Michael Holmgren and Erik Ronnle 
received the Ohlin Institute’s 2012 essay 
prize of for the degree project Hydrocarbons 
in Greenland: Prospects for the Greenlandic 
Economy. Supervisors: Associate Professor 
Andreas Bergh and Dr Therese Nilsson. Sara 
Moricz received an honourable mention 
from the jury for her degree project in 
economics entitled The causal effect of 
local elections on economic growth: Using a 
natural experiment in Indonesia. Supervisor: 
Professor Fredrik Sjöholm.

Karin Holmqvist and Tanja Woldenga, 
students on the master’s programme in 
Entrepreneurship, were awarded the Hans 
Pilh (Deloitte) Scholarship for Entrepreneur
ship and Innovation 2012.

Malin Karlsson and Gustav Lilja, students 
on the master’s programme in Technology 
Management, were awarded Logistik
föreningen PLAN’s 2011 degree project 
prize in logistics with the essay Can Scania 
be Stronger than Steel? Supervisors: Senior 
lecturer Christer Kedström, Department 
of Business Administration, and Professor 
Andreas Norrman, Department of Industrial 
Management and Logistics.

Erik Lindberg, student on the master’s 
programme in Technology Management, was 
chosen as “Leader of the Year” among Swed
ish students by the network 4Potentials.

Jeff Neilson won the Swedish Demographic 
Association’s essay competition with the 
master’s thesis Penalties and Premiums: A 
Gender-Based Investigation into the Costs 
of Parenthood in Sweden. Supervisor: 
 Associate Professor Maria Stanfors, Centre 
for Economic Demography.

Ragnar Petersson received the Reidar Peter 
scholarship of SEK 25 000 for the degree 
project Ogiltigförklarande av direktupp-
handlade avtal: Rättsläget efter en mindre 
upphandlingsrättslig revolution. Supervisor: 
Dr Catrin Karlsson, Department of Business 
Law.

Camilla Wengholm, Niklas Hansson, 
Olof Nordgren and Christoffer Haralds-
son finished in joint second place in the 
international final of the KPMG International 
Case Competition 2012, which was decided 
in Hong Kong.

Sten K. Johnson
Industrialist and entrepreneur, 
Midway Holdings

Charles Schewe
Professor of Marketing, 
University of Massachusetts at Amherst

Hugh Willmott
Professor in Organisational Studies, 
Cardiff University

Honorary doctors in 2012

lusem visiting professors

Professor Steve Burt
University of Stirling, UK
Sparbanken Öresund Visiting Professor of 
Marketing

Professor Nicolai Juul Foss
Copenhagen Business School, Denmark
Handelsbanken Visiting Professor of Strategic 
Management

Professor Pervez N. Ghauri
King’s College London, UK
SEB Visiting Professor of Marketing

Professor Irvine Lapsley
University of Edinburgh Business School, UK
KEFU Visiting Professor of Public Management

Professor Monder Ram
De Montfort University, UK
Herbert Felix Institute Visiting Professor of 
Ethnic Minority Entrepreneurship

Professor Robert Scapens
Manchester Business School at Manchester 
University, UK
Swedbank Visiting Professor of Accounting

Professor Niels Dechow
EBS Business School, Wiesbaden, Germany
Lindén Visiting Professor of Accounting

International visiting research fellows in 2012
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lusem visiting fellows 

2011–2013

Associate Professor Teppo Felin
Brigham Young University, USA
Department of Business Administration.

Associate Professor Ulrike Schultze
Southern Methodist University, Dallas, USA
Department of Informatics.

Associate Professor Joan R. Rosés
Universidad Carlos III de Madrid, Spain
Department of Economic History.

Dr Wendy Sigle-Rushton
London School of Economics and Political 
Science, UK
Department of Economic History

Dr Maria Nedeva
Manchester Business School, Manchester 
University, UK
Research Policy Institute

Professor Lars Ehlers
Université de Montréal, Canada
Department of Economics

lusem visiting fellows 

2012–2014

Professor Ewout Frankema
Wageningen University, Netherlands
Department of Economic History

Assistant Professor Christoph Grimpe
Copenhagen Business School, Denmark
Research Policy Institute

Associate Professor Tim Kuhn
University of Colorado at Boulder, USA
Department of Business Administration

Professor Saonee Sarker
Washington State University, USA
Department of Informatics

Assistant Professor Siri Terjesen
Kelley School of Business, 
Indiana University, USA 
Department of Business Administration

Associate Professor Susan Chun Zhu
Michigan State University, USA
Department of Economics

centre for economic demography

Dr Sol Pía Juárez
Spanish National Research Council (CSIC), 
Spain

Dr Bárbara Revuelta-Eugercios
Spanish National Research Council (CSIC), 
Spain

Dr Francesco Scalone
University of Bologna, Italy

Dr Christian Schlöder
MartinLuther Universität, HalleWittenberg, 
Germany

department of economic history

Professor Joyce Burnette
Wabash College, IN, USA

department of business 
administration

Professor Laura Empson
Cass Business School, City University 
London, UK

Professor Matthias Fink 
Vienna University of Economics and Business, 
Austria, School of Management, University 
of Bath, UK

Associate Professor Timothy Folta 
Krannert School of Management, Purdue 
University, USA

Professor Gerard Hanlon
School of Business and Management, Queen 
Mary University of London, UK

Professor Sarah Jack
Lancaster University, UK

Professor André Spicer
Cass Business School, City University 
London, UK

Professor Hugh Wilmott
Cardiff University, UK

department of informatics

Professor Liaquat Hossain, 
University of Sydney, Australia

department of economics

Dr Henrik Andersson
Toulouse School of Economics, France

Professor Geir Asheim
University of Oslo, Norway

Associate Professor Ulf Axelson
London School of Economics and Political 
Science, UK

Assistant Professor Martha Bailey
University of Michigan, USA

Dr Irem Bozbay
Maastricht University, Netherlands

Dr Caiphas Chekwoti
Trapca, Tanzania

Assistant Professor Jaewon Choi
University of Illinois, USA

Professor Philip Clarke
University of Melbourne, Australia

Professor Lars Ehlers
Université de Montréal, Canada

Assistant Professor Selim Gulesci
Bocconi University, Milan, Italy

Dr Helga Habis
Hungarian Academy of Sciences, Budapest, 
Hungary

Associate Professor Katariina Nilsson 
Hakkala
Aalto University, Finland

Professor Timothy C Johnson
University of Illinois, USA

Dr Trygve Kastberg-Nilsen
University of Agder, Norway

Professor Bettina Klaus
University of Lausanne, Switzerland

Assistant Professor Samuli Knüpfer
London Business School, UK

Associate Professor Birthe Larsen
Copenhagen Business School, Denmark

Professor Oliver Lorz
RWTH Aachen University, Germany

Dr Katrine Vellesen Løken
University of Bergen, Norway

Assistant Professor Topi Miettinen
Hanken School of Economics, Helsinki, 
Finland

Dr Erik Mohlin
Oxford University, UK

Assistant Professor Magne Mostad
University College London, UK

Dr Marcus Nossman
KYOS Energy Consulting, Netherlands

Dr Daniela Osterrieder
Aarhus University, Denmark

Assistant Professor Damjan Pfajfar
University of Tilburg, Netherlands

Professor Susan Porter
University of Virginia, USA

Associate Professor Dimitrios Psychoyios
University of Piraeus, Greece

Dr Paolo Santucci de Magistris
Aarhus University, Denmark

Dr Stefan Schneider
E.ON Energy Trading, Germany

Associate Professor Christian Soegaard
University of Warwick, UK

Professor Adriaan Soetevent
University of Amsterdam, Netherlands

Dr Martin Strieborny
University of Michigan, USA

Associate Professor Sandy Suardi
La Trobe University, Melbourne, Australia

Dr Natascha Wagner
Graduate Institute of International and 
Development Studies, Geneva, Switzerland

Professor Philipp Wichardt
Rostock University, Germany

Dr Miriam Wüst
The Danish National Centre for Social 
Research, Copenhagen, Denmark

Associate Professor Hongjun Yan
Yale School of Management, USA

Associate Professor Susan Chun Zhu
Michigan State University, USA

department of statistics

Dr Anastassia Baxevani
University of Cyprus

Dr Anastasia Kostaki
Athens University of Economics and 
Business, Greece

Dr David Ramsey
University of Limerick, Ireland
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Guest speakers 2012

Abel Forrester, Maersk Line IT
Alar Lange, Unit4 OCRA
Anders Dellson, Teknopool
Anders Nyström, Kongsberg Automotive
Anders Törnqvist, Danske Bank
Andrea H Dalhammar, City of Malmö
Anna Clarving, IKANO försäkring
Anne-Cathrine Thore Olsson, Volvo Car 
Corporation
Ann-Katrin Lennartsson, PwC
Bengt Gustafsson, Securitas
Björn Almér, Barista Fairtrade Coffee
Börje Noring, Storföretagsregionen, 
Göteborg
Carina Lundgren Markow, Folksam
Cecilia Hessel, Patent and Registration 
Office
Cecilia Kindgren-Bengtsson, Advokat
firman Lindahl
Charlotta Edler, Bank of Sweden
Christer Jonsson, PWC
Christina Chester, Tetra Pak
Christina Hammarstrand, Storföretags
regionen, Gothenbourg
Claes Ahrén, Region Skåne
Coen Deij, Storföretagsregionen, 
Gothenbourg
Daniel Bruzaeus, PwC
Dennis Jönsson, Nordea
Donald Lowe, Lowe AB
Dr Andreas Graflund, Nykredit
Dr Marcus Nossman, KYOS Energy 
Consulting
Dr Thomas Elger, A.P. MøllerMærsk A/S
Ebba Wahlberg Snygg, Moll Wendén 
Advokatbyrå
Eva Häubling, German Chamber of 
 Commerce
Gey Widengren, PWC
Greg Priest, IKEA Group

Gustav Liedgren, Standard & Poor’s
Hanna Charlotte Stenbacka, Bank of 
Sweden
Hanna Löfström, PWC
Hedvig Landahl, Ministry of Enterprise 
Henrik Eriksson, Unilever
Hugo Gnadeberg, Propeller.se
Håkan Olsson Reising, Ernst & Young
Ingalill Ulvdell, Lindex AB
Ingvar Larsson, Lindex AB
Jens Hagman, Desmo
Johan Alexon, Purchasing and Procurement, 
Lund University
Johan Bergström, Danske Bank
Johan Strandberg, PWC
Johan Wahlfors, Deloitte AB
Johanna Isberg, Sony
Johannes Westergarden, Addedo
Jonas Michanek, Idélaboratoriet
Jonas Milton, Almega
Jonas Selén, Ericsson
Jörgen Jepson, City of Malmö
Karin Ebbinghaus, Vinge
Karin Forsberg, Ortelius Management
Katarina Dettmark, City of Malmö
Klas Skogmar, Arkatay Consulting AB
Kristina Ahlgren, Tetra Pak
Lars-Erik Skjutare, Sparbanken Öresund
Lasse Clarke Storgaard, TeliaSonera
Lena Rimsten, VINNOVA
Lennart Wemlén, Vattenfall AB
Lennart Åström, Alfa Laval
Linda Hensfelt, Storföretagsregionen, 
Malmö
Magnus Welander, Thule Group
Malin Ruisjenaars, Axis Communications
Maria Eriksson, Accenture
Maria Wirén, Naked Juice Bar
Marie Weidenholm, City of Malmö
Marianne Barner, IKEA Group

Marianne Larsson, Director of Innovation
Mats Sundgren
Matts Hansson, City of Malmö
Michael Schrøder, Valcon
Mikael Kretz, entrepreneur
Mikael Wahlgren, Alfa Laval
Mikael Åkesson, Pareto 80/20
Nicholas Jacobsson, Connect
Niklas Dahlin, DS Smith Packaging
Nils Månsson, Cap Gemini
Ola Sundborg, Danske Bank
Ola Åberg, Lunds Energi
Oskar Ebbinghaus, Accenture
Per Olof Johannesson, TerraNet AB
Per-Arne Sundbom, Competition Authority
Peter Bryer, Mobile Foresight
Peter Höjerback, Serstech
Dr. Peter Nilsson, LRF Konsult
Peter Torstensson, Alfa Laval
Philip Sandberg, Tamam
Rebecca Gustafsson, Cap Gemini
Rikard Celander, Nordic Drugs AB
Royne Schiess, Ernst & Young AB
Sara Järdler, PWC
Sean Duffy, The Duffy Agency
Sofia Grauers, Maersk Line
Stefan Ragnarsson, Modity Energy Trading
Susanne Hedin, Retorikbyrån
Sven-Christer Nilsson, Ripasso Energy AB
Ted Böklin, Tetra Pak
Thomas Johansson, TRR Trygghetsrådet
Thomas Lundquist, City of Malmö
Tony Maranon, GfK
Adj. Professor Ulf Persson, Department of 
Health Economics
Dr. Urban Rydin, LRF Konsult
Veronica Wallinder, City of Malmö
Ylva Kalin, The Dental and Pharmaceutical 
Benefits Agency

E.ON
Ernst & Young
Färs & Frosta Sparbank 
Gambro Group 
GfK Sverige AB
Huawei (NEW)
IKANO Fastighets AB
Inwido AB
JBT Foodtech
KPMG
Lunds Energi AB
Malmö stad
Mazars Set
MercedesBenz
Midway Holding AB
Prestera
Procordia Food AB
PwC
ST Ericsson
SYSAV 
Thule Holding AB
Wihlborgs Fastigheter

capital partners 
Handelsbanken
Nordea 
Sparbanken Öresund 
Swedbank 

senior partners 
Höganäs AB 
Lindéngruppen AB
SEB 
Sydsvenska Dagbladet 
Tetra Pak 
Trelleborg AB 
 
partners
Arla Foods (NEW)
Alfa Laval AB
Axis Communications AB 
BE Group 
Danske bank
Deloitte
Ecolean AB
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learning partnerships
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