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The language 
for a sustainability 
revolution
Economics and management is the language of change. 

It can reveal causal links, explain the driving forces behind 

 today’s trends and correct false incentive structures. Speaking 

it, therefore, brings responsibilities. This is what we had in 

mind at the School of Economics and Management when, in 

2013, we formulated a new vision: “Making a difference by 

expanding our intellectual footprint”. 

The world needs a more sustainable capitalism. The UN Cli-

mate Report of 2013 revealed the need for a faster conversion 

to a sustainable society. But even a revolution to a more sus-

tainable society must be financed and organised. Knowledge 

of how economies are interlinked and how to do business is 

necessary for developing a society that is sustainable from an 

environmental, social and economic point of view.

In education, we want to prepare our students to adopt 

 different roles, to be able to understand, evaluate and  respond 

to these issues in their professional life. And in  research, we 

are trying to solve problems associated with  sustainable devel-

opment. We are, therefore, showcasing some good  examples 

in this year’s Lund Business Review, of what  initiatives 

 people have taken at the School, using new ideas and sound 

 knowledge of the subject. For example, Kerstin Enflo, who 

fronts the cover of this magazine, has designed a role-playing 

exercise, in which students negotiate and draft out a global 

climate agreement. Or how about research into new business 

models for smarter and more environmentally friendly cities? 

Or a new climate change calculus, which can make sense of 

countries’ incentives to reduce carbon emissions from both 

their production and consumption?

Do you speak the language of economics and management? 

On the following pages you’ll have the opportunity to deepen 

your skills and learn something about the people who are 

involved in study and research with the aim of understanding, 

explaining and improving the world. Happy reading! k

fredriK andersson

Dean of LUSEM
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More than 
a business school
Millions for a new climate calculation. New app to save lives in  Africa. 
Teachers of Business Administration want to train more sustainable 
leaders. New partnerships will provide greener cities and public trans-
portation. Sustainability ran like a common thread through the past 
year at the School of Economics and Management.

lund university school of economics and management

in 2013, Lund University School of Economics and Manage-

ment (LUSEM) was entrusted with hosting a series of influen-

tial conferences. One of them was FEKIS, the largest themed 

conference in business administration in Scandinavia, which 

set a visitor record and focused on the role of the field in 

promoting a sustainable society.

– Our students will have a great opportunity to influence 

development as future managers at different levels in business 

and public administration. It’s therefore important for us to 

have a focus on sustainability in education, says Professor 

Fredrik Andersson, Dean at LUSEM. 

a new climate calculus
Astrid Kander, Professor of Economic History, received two 

grants from the Swedish Energy Agency and the Swedish 

Research Council for a total of SEK 7.98 million. In one of the 

research projects, Foreign Trade Impact on Carbon Dioxide 

Emissions, she will examine a new method to account for 

emissions where countries can benefit from, for example, 

investments in clean technologies and carbon-free energy, 

also for exports. The method gives countries responsibility 

for what they can influence: their own consumption, through 

individual choice, and the country’s technology and energy 

systems, through politics.

With this accounting method, Sweden’s carbon dioxide 

emissions will end up at around 4 tonnes instead of 9 tonnes/

person per year in terms of consumption. Astrid Kander will 

also look at what significance a change in accounting method 

may have on the global climate talks in the UN.
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an app to save lives in africa
The infant mortality rate in Malawi is among the world’s high-

est. In a new EU-funded project of EUR 3.7 million, informatics 

researchers at the School of Economics and Management 

in co-operation with, among others, researchers from the 

universities of Cork and Oxford will develop new mobile tech-

nologies that will help health professionals in the country to 

detect and treat serious diseases earlier and more effectively. 

Professor Sven Carlsson is the coordinator of the project team 

from the School of Economics and Management in Lund.

– Using a digital disease manual in the mobile connected 

to measuring instruments, we can read important indicators 

such as heart rate, body temperature and breathing. This 

makes it easier for health professionals to use the mobile 

manual and make an accurate diagnosis. It is an aid that ulti-

mately saves lives, he says.

millions for both breadth and depth
Research at LUSEM was strengthened considerably in 2013. 

Both talented individuals and strong research environments 

were rewarded with large grants.

Wallenberg Academy Fellows is a career programme initi-

ated by the Knut and Alice Wallenberg Foundation where 33 

aspiring young scientists get a sum of between SEK 5 and 9 

million as long-term funding for their research. Joakim West-

erlund, Professor of Economics at the School of Economics 

and Management, was appointed to the programme in 2013. 

He will develop better tools for economic analysis that help 

researchers extract more knowledge from large data sets, 

known as panel data.

The Trade Development Council allocated SEK 25 million 

to a new national centre of excellence for retail research at 

Lund University in October. The new centre will be led by Ulf 

Johansson, Professor of Marketing at the School of  Economics 

and Management, and involves researchers in business, 

 economics, engineering and social science at the University.

– We will create a better picture of how trends in 

 e-commerce, more knowledgeable customers and increased 

demands for transparency affect retail trade. We’re going 

to look at how sales staff best create value for customers, 

and how customers adopt new methods of payment, says 

Ulf Johansson.

Researchers at the School of Economics are also an im-

portant cog in the major SEK 300 million investment in the 

future of sustainable public transport, K2, based in Medicon 

Village at Lund University. 

– Our vision is that by 2030, Sweden will be a precur-

sor for public transport as a means for the development of 

sustainable and attractive metropolitan areas. Among other 

things, we want to contribute the expertise in public finance 

and the business models needed to achieve it, says Ulf Ram-

berg, Senior Lecturer in Business Administration and part of 

the management team at the K2 centre.

an even more international education
LUSEM’s four-year Business and Economics Program was dis-

continued in early 2013 so that education could be adapted 

to the Bologna Process. The change was very successful. A 

revised Bachelor programme in Business and Economics was 

launched in the autumn semester and initial applications 

increased by 93 percent, which made the course the second 

most popular in its category and in the top five overall in 

Sweden.

At the same time, LUSEM retains a high percentage of 

paying international students. In the 2013 autumn semester, 

132 paying students started one of the popular Master’s 

programmes; a figure that is among the best in Sweden in 

all categories.

– The competition for business students in the global 

education market is fierce. It is therefore encouraging that we 

have managed to make our Master’s programmes attractive 

to international students, says Kristina Eneroth, Vice Dean in 

charge of educational affairs at the School of Economics and 

Management. k
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Anders Dahlvig, former IKEA Group CEO
Anders Schening, CEO, Primozone AB
Andrea Hjärne Dalhammar, 
The City of Malmö 
Anna Pontén, Deloitte
Annica Hansson-Borg, Bergendahls Citygross  
Annika Sahlström, Leaf 
Antonio Ceballos, IKEA Communications AB
Arash Goldschenas, Primozone AB
Arne Anderson, Posten
Bengt Järrehult, SCA Hygiene  
Björn Almér, Barista Fair Trade Coffee 
Björn Hellberg, Sydsvenskan
Björn Sjögren, SeaWiik Music 
Bo Håkansson, Farstorp Invest 
Börje Noring, The Swedish Tax Agency 
Cao Kaifan, TOPWAY International Education
Carina Lundberg Markow, Folksam 
Caspar Jansen, EY Netherlands 
Cecilia Kindgren-Bengtsson, 
Advokatfirman Lindahl AB
Cecilia von Perglas, Cloetta 
Chander Chawla, Friend in Cloud
Charlotta Falvin, TAT 
Charlotta Ranert, Pink Chili Consulting Group
Charlotte Hartelius Klaar, Lund Municipality
Christian Nilsson, Bank of Sweden  
Christina Chester, Tetra Pak
Christina Hammarstrand, 
The Swedish Tax Agency
Christine Brimaro, Avega Group
Christoph Michalski, SCA Hygiene 
Daniel Oelker, Hilding Anders 
David Bodén, Copenhagen Malmö Port
David Cronström, Electrolux 
Jia Ying, CSR & Company 
Elisabeth Lagerstedt, Inquentia 
Ellen Hoas Ströman, Hungerprojektet 
Eric Hansén, Lundabryggeriet AB
Eric L. Brubaker, SKF
Eva Törning, Grant Thornton 
Fabian Hagman, Presis 
Ferdia Kehoe, Ortelius Management
Fredrik Björk, Sony
Fredrik Ericsson, KPMG
Fredrik Åström, Accenture
Geir Sviggum, Wikbor Rein 
Gey Widengren, PWC

Gustav Bergman, Kanban Marketing AB
Gustav Hernebrandt, Procter & Gamble
Hans-Christian Stoltz, CGI 
Helena Hed, Assa Abloy 
Jacob Gyllentri, WSP Sverige AB
Jan Andersson, Bergendahls
Jean-Luc Ferraton, Intrum Justitia
Jenny Hällstorp, Vectura 
Jenny-Ann Sundelöf, KLS Ugglarps AB 
Joakim Remelin, E.ON Sverige 
Joel Cooper, IMF 
Johan Andgren och Gustav Hernebrant, 
Procter & Gamble
Johan Lekholm, Mannheimer & Swartling
Johan Neuman, Axfood
Johan Wahlfors, Deloitte
John Gibe, IBM
Jonas Hansson, Novotek 
Jonas Michanek, Idélaboratoriet AB
Jonas Milton, Almega 
Jonas Selén, Ericsson
Jörgen Ekblad, Sony 
Kajsa-Stina Kalin, Sydsvenskan 
Karin Bovin, Axis Communications 
Katarina Kling, Decision Dynamics
Kicki Källestål, Sony   
Kitty Linnberger, The Swedish 
Transport Administration   
Klas Eklund, SEB 
Lars Henningsson, Hotell Skansen Båstad
Lennart Åström, Alfa Laval
Linda Hensfelt, The Swedish Tax Agency
Lisbeth Böhm, Effectus AB
Lucas Jonsson, Mannheimer & Swartling 
Magnus Astberg, The European Commission
Magnus Holst, IKEA Family 
Magnus Lindskog, Bank of Sweden 
Magnus Welander, Thule Group 
Magnus Äng, TopVisible AB
Malin Ruisjenaars, Axis Communications
Marc Kanter, PWC    
Maria Schäfer, MEKU 
Marianne Barner, Plan International
Marie Persson, Skanska 
Martin Moström, Retail House
Martin Stenberg, Rewir
Mats Dahl, CGI Sweden
Mats Lindroth, Duni 

Mats Sundgren, AstraZeneca   
Mattias Björnheden, Spotify
Micco Grönholm, Pyramid Communication
Michael Björn, Ericsson Consumer lab
Michael Hay, IKEA communications
Michael Tilly, Sony  
Mikael Burlin, Stena AB
Mikael Dudas, Accenture
Mikael Åkesson, Pareto 80/20
Niklas Dahlin, DS Smith Packaging
Oskar Ebbinghaus, Accenture
Oskar Sinha, PwC
Patrik Andersson, Procordia Group
Patrik Söderlund, Electronic Arts
Pauline Henrysson och Berhard Steiner, 
Qlikview
Per-Arne Sundbom, Swedish 
Competition Authority
Peter Bjellerup, IBM Sweden
Peter Kuylenstierna, Adsensus 
Consulting AB 
Peter Svensson, Nestle Nordic
Peter Torstensson, Alfa Laval   
Andreas Graflund, Nykredit Danmark
Peter Stagge, E.ON Germany 
Jani Saarinen, Kemira 
Johan Stierna, European Commission
Pia Heidenmark Cook, IKEA Group
Pär-Olof Johannesson, Terranet 
Richard Jansson, Capacent  
Robert Olsson, Bergendahls Citygross 
Sara Järdler och Hanna Löfström, PwC 
Sarah Fredriksson, Genovis 
Sean Duffy, The Duffy Agency
Sofie Larsson och Ellen Wolff, 
Tandvårds- och läkemedelsförmånsverket
Susanne Hedin, Retorikbyrån AB
Svante Lifvergren, Skaraborg Hospital Group
Sven Christer Nilsson, Assa Abloy   
Sven Person, Airec 
Thomas Elger, Maersk
Thomas Johansson, TRR Trygghetsrådet 
Thomas Pålsson, Aspekta  
Torbjörn Valfridsson, Statkraft
Torsten Balslev, Nilsson Group
Willard Möller o Andreas 
Bodström, Mazars 
Yasemin Arhan Modéer, Anagram AB

Guest speakers 2013

capital partners
Handelsbanken 
Nordea 
Sparbanken Öresund 
Swedbank

senior partners
Höganäs AB
Lindéngruppen
SEB
Sydsvenska Dagbladet
Tetra Pak
Trelleborg AB 

partners
Arla Foods
Alfa Laval AB
Axis Communications AB

BE Group
Danske Bank
Deloitte
Ecolean AB
E.ON
Ernst & Young
Ericsson
Farstorp Invest
Färs & Frosta Sparbank
Gambro Group
GfK Sverige AB
Grant Thornton (Nytt)
Hilding Anders (Nytt)
Huawei
IKANO Fastighets AB
Inwido AB
JBT Foodtech
KPMG

Kraftringen Energi
Lunds kommun (Nytt)
Malmö stad
Mazars Set
Mercedes-Benz
Midway Holding AB
Orkla Foods
Prestera
PwC
Region Skåne
Sparbanksstiftelsen Skåne (Nytt)
SYSAV
Thule Holding AB
Wihlborgs Fastigheter

Partner companies
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Consumption habits are changing, especially 
among younger people. So when bed giant 
Hilding Anders became a corporate partner of 
the School, they got the opportunity to listen-
ing in on the next generation of bed buyers. 

Closer to 
the customer
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 daniel oelKer draws an annual cycle for the sale of beds 

on the board. As soon as autumn leaves fall, and the sun 

creeps lower on the horizon, sales figures climb.

  Daniel Oelker, Communications Director at Hilding 

 Anders, explains the importance of marketers keeping an 

eye on the entire value chain. An expected spike in sales has 

an impact from production to the in-store sales meeting.

    – Beds are durable goods. It is important not to be 

blinded solely by brand recognition. You must also have a 

good relationship with the retailer to ensure you are given 

a good spot in the store. It is above all about converting the 

interest you get in the store to an actual sale, he says.

 In the background, the clatter from the students’ laptops 

grows. Daniel Oelker is presenting the Master’s  students on 

the course Market Intelligence with a case study that is about 

putting themselves in the shoes of the future buyers of beds. 

The case study has a bearing on the company’s  e-commerce 

strategy.

 A few weeks earlier, they have been instructed to observe 

how customers behave in the store and in the meeting with 

the salesperson. The students are now talking about their 

observations and Daniel Oelker answers their questions about 

the case study. One student asks why the company decided 

to look at e-commerce.

 – It is because of you. We have seen how habits change. 

You often compare products online before going into the store. 

So, based on that, how can we get the in-store session to match 

and add something to the experience on the web, he says.

 The students, who come from countries in Asia, Europe, 

North and South America, nod in agreement.

”Beds are durable goods. It is important not to be blinded solely 
by brand recognition.”

Daniel Oelker draws an annual cycle for the sale 

of beds on the board. As soon as autumn leaves 

fall, and the sun creeps lower on the horizon, 

sales figures climb upwards
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 collaboration involves future employees
Hilding Anders is the leading manufacturer of beds in Europe, a 

leader in Asia and third in the world. With large market shares 

in Russia and China, and customers like IKEA and Jysk, it is 

genuinely a global group. In 2013, Hilding Anders joined as a 

new partner for the School. One of the things it hopes to get 

out of the partnership is a strengthening of its employer brand.

    – We need to rejuvenate ourselves and create more 

diversity in the company and we want to be clearer towards 

academia. We are in the midst of a major transformation and 

want to showcase the exciting development opportunities 

that are here for the students, said Daniel Oelker.

Being able to put a case study before one of the School of 

Economics and Management’s Master’s courses has been part 

of that ambition, with the added benefit of getting fresh 

input about the new e-commerce initiatives from the next 

generation of bed buyers.

  – We operate in a traditional industrial sector. We need a 

constant eye on how we can adopt and adapt to new patterns 

of consumption. How do we get closer to the customer in 

the store? How do we develop concepts that can be adapted 

to individual needs and buying habits? The exchange with 

academia is an important way of finding answers to these 

questions, says Daniel Oelker. k

elena bersadschi 
/ MOLDOVA / 

I REALLY APPRECIATE THIS CHALLENGE. HERE WE CAN APPLY 
KNOWLEDGE GAINED FROM SEVERAL COuRSES IN ONE CASE. 
IT HELPS uS TO BE ABLE TO CHOOSE WHICH THEORIES WE ARE 
GOING TO uSE FOR A TASK.

ruben panagopoulus 
/ NETHERLANDS / 

I LIKE THE SuBJECT BECAuSE IT IS SO SPECIFIC. IT’S ABOuT THE 
BEDDING INDuSTRY, SOMETHING I WOuLD NOT OTHERWISE 
COME INTO CONTACT WITH. THEORY BECOMES LINKED TO 
PRACTICE. I THINK THAT’S THE BIGGEST LESSON! WHEN YOu 
CAN APPLY WHAT YOu LEARNED IN THE BOOKS TO A REAL IDEA, 
SOMETHING THAT WILL WORK.

ida bergsten
/ SWEDEN / 

I ENJOY IT BECAuSE IT’S SO PRACTICAL. IT TAKES uS OuT OF THE 
STuDENT BuBBLE FOR A BIT AND GIVES uS A BETTER PICTuRE OF 
REALITY.

”We need to rejuvenate ourselves and create more diversity in 
the company and we want to be clearer towards academia.”
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In her thesis “Pricing capability development and its antecedents”  Linn Andersson, PhD in Business Administration, studied 
B2B companies operating in traditional manufacturing industries in mature markets. The study is based on 59 interviews 
with employees in a Scandinavian manufacturing company with operations in nearly 50 countries.

The price that 
raises margins

Governance

Pricing

Capability

Development

Representatives’

Perception 

and Motivation

Managerial Perception

– Governance structure

– Opportunities

Managerial Motivation

Experience

and 

Repetition
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how can companies get better at setting prices? 
To successfully improve pricing in the company, it is important to assist sellers with analytical tools, such as 

profitability calculations, models for calculating prices, sales pitches, guides to how prices should be justified 

and transparent guidelines regarding price reductions.

Monetary incentives, such as variable pay based on the profit margin a salesperson achieves, generally 

tend to have little impact on the profit he or she makes. The reason is that companies that keep long-term 

customer relationships are highly dependent on the personal contact between the salesperson and the 

buyer at the client company. In such situations the salesperson needs support and tools to distance the price 

discussion from the personal relationship. Otherwise, the risk is that the salesperson finds it uncomfortable 

to argue about the price and instead gives a price reduction, even though the customer is actually willing to 

accept the prices without deductions or discounts.

who can benefit from your findings? 
The results are relevant for companies that rely on long-term customer relationships where the customer 

contacts and customer relationships are largely handled by individual salespersons.

what significance could the results have in the future?
Salespeople in traditional manufacturing companies often have good technical knowledge of the products 

they sell. However, they often need better analytical tools, pricing models and help to justify the prices. 

So that “only” giving monetary incentives is not enough to maximise the profit margin. In the future, it is 

possible to visualise that more and more B2B companies will implement more, and better, pricing practices 

and resources as this often has a positive impact on price. k

In many companies there is a perception that prices are determined auto-
matically by the ‘market’, that is, customers, competitors or other market 
participants. A new study at the School of Economics and Management 
shows that companies actually have great potential for improving their 
profitability by introducing better procedures and resources for pricing and 
thus improving their profit margin. We took the opportunity to interview 
the study’s author, Linn Andersson, about what lies behind the results.

11lund business review 2014 
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Does it matter who does the poll? Two researchers in statistics have worked out an average from 
509 Swedish opinion polls from 2006 to 2013 to get closer to the true values for party support. 
Some opinion polls stick to the average, others diverge. The diagram below shows Sweden’s 
two largest parties, the Conservatives in blue and the Social Democrats in red.



13lund business review 2014 

0.0

0.1

0.2

0.3

0.4

2007 2008 2009 2010 2011 2012 2013

Parti

M

FP

C

KD

S

V

MP

SD

Övr

0.0

0.1

0.2

0.3

0.4

2007 2008 2009 2010 2011 2012 2013

Parti

M

FP

C

KD

S

V

MP

SD

Övr

When 
opinions differ
Two researchers at the School of Economics and Management have 
developed a new statistical method that reveals pollsters’ favourite 
parties and whether there are systematic errors in the measurements.
Sweden is up for elections 2014 and the opinion polls will come 
flooding in. An important question then becomes: Does it matter 
which poll you take part in? 
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It sounds easier than it is. Many statistical methods suggest 
 incorrect results if you use them in proportions rather than 
 absolute measurements, such as weight and height.

 statisticians Jacob Bergman and Björn Holmquist have 

developed a new statistical method that makes it possible 

to get closer to the “true value” of party support, i.e. the 

results that would be obtained if the entire voting popula-

tion answered the question: Who would you vote for if the 

election were held today?

– The problem that we have solved is how to work out an 

average for proportions, e.g. the percentage of voters who 

would vote for a certain party. It sounds easier than it is. Many 

statistical methods suggest incorrect results if you use them 

in proportions rather than absolute measurements, such as 

weight and height, says Jacob Bergman, senior lecturer in 

Statistics.

The method has many applications. As an example, the 

researchers decided to make an average of 509 Swedish party 

support polls from 2006 to 2013. 

14 lund business review 2014 

– The results show that some polling organisations are a lot 

closer to the pooled estimate, whilst others are quite wide 

of the mark.

the pollsters’ favourites
Apart from using the results to see how much the different 

opinion polls differ from the “actual level”, the researchers have 

also investigated whether they systematically tend to over or 

underestimate certain parties. 

– We have, for example, been able to see how some poll-

ing organisations tend to overestimate certain parties, whilst 

other organisations tend to underestimate the same parties in 

relation to the pooled estimate, says Jakob Bergman. 

The method is based on a research article by Bergman and 

Holmquist that was published in the Scandinavian Journal of 

Statistics in 2013. k
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Mobile phones 
saving lives 
in Africa
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The infant mortality rate in Malawi is 
among the world’s highest. In a EU-funded 
project, researchers from Lund, Cork and 
Oxford will develop new mobile techno lo-
gies that will help health professionals 
in the country to detect and treat serious 
diseases earlier and more effectively.
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in rural malawi, NGOs health professionals use a dis-

ease manual called IMCI that the World Health Organization, 

WHO, has developed as a diagnostic aid. It’s a solid product 

in printed format with guiding questions and answers, but it 

is unwieldy and difficult to use in field work.

– We will use a digital version of IMCI for mobile phones 

and equip health workers with smartphones and lighter in-

struments. We are also considering using lighter solar panels 

to charge their mobile phones, says Sven Carlsson, Professor 

of Informatics and head of the research team from the School 

of Economics and Management at Lund University.

The research project is based at health centres outside 

cities in northern Malawi. Scientists from several countries, 

including England, Sweden, Norway and Malawi, will col-

laborate with organisations in the field. Sven Carlsson thinks 

that the project name, Supporting LIFE, is apposite.

– Using IMCI Mobile, we can connect instruments to the 

phone that will read such important indicators as heart rate, 

body temperature and respiration, etc. This makes it easier for 

health professionals to use the manual and make an accurate 

diagnosis. It is a support that ultimately saves lives.

Of 1,000 live births in Malawi, 133 die before their fifth 

birthday. Often, they die from treatable diseases, such as 

malaria and diarrhoea. The EU project Supporting LIFE is 

funded with EUR 3.7 million and will contribute to the UN 

target of reducing child mortality by two thirds by 2015.

In addition to better diagnoses, the information that medical 

staff collect through mobile technologies provides a picture of 

the diseases’ geography, making it easier to plan and distrib-

ute drugs and identify potential epidemics at an early stage.

Professor Sven Carlsson, Associate Professor Odd Steen, 

Dr Bo Andersson and Dr Nicklas Holmberg from the Depart-

ment of Informatics at the School of Economics and Mana-

gement will participate in the project. The group received 

the 2012 IBM Innovation Award “Ideas for a Smarter Planet” 

for  VacSam, a decision support system that creates safer 

practices for phasing in a person from another country in a 

national vaccination programme. k



”using IMCI Mobile, we can connect instruments to the phone 
that will read such important indicators as heart rate, body tem-
perature and respiration.”
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K2: 
Centered on 
the commuter
The K2 Centre based in Lund, Sweden, is to 

make public transport an international model 

for sustainable community development. 

And with funding of SEK 300 million over 

12 years, we’re curious to find out how.
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ulf ramberg is Senior Lecturer at the School of Economics 

and Management and part of the management team for the 

new interdisciplinary K2 Centre. We meet over a cup of coffee 

in Lund. Outside the cafe, two students park their bikes, some 

others are running for the bus, noticeably out of breath. It’s 

a reminder that public transport is a natural part of our daily 

lives. So, in order to develop public transport for the future, 

researchers first have to picture the needs and attitudes of 

stakeholders, not least today’s commuters.

– The issue of co-production is important. Just as Nike 

develops new running shoes in cooperation with their users, 

we’ll explore opportunities to develop public transport to-

gether with the industry, and here, for example, collaboration 

with commuters will play an important role, says Ulf Ramberg.

One might think that research on future climate-friendly 

public transportation should mostly engage engineers and 

urban planners. But this is not the case.

– Much of the technology already exists. It’s often the 

behaviour that’s lagging behind and even makes policy mak-

ers rest on their laurels. Researchers in business, social science 

and humanities therefore need to find the right incentives and 

driving forces for a conversion to sustainable public transport 

and community development, says Ulf Ramberg.

For the introduction of climate-friendly technologies, the 

industry needs insights into how to organise, regulate and 

finance such a change.

– A crucial point is to assess how willing commuters are to 

pay for sustainable alternatives. There will of course be a dif-

ference in the calculations if the public has to subsidise 50% 

instead of 30% of the cost of such transport. 

Here, researchers from the School of Economics and 

Management have valuable knowledge and skills to con-

tribute when K2 goes into full-phase operation, from 2015 

onwards. One of the things we need to do is to investigate 

which business and management models are required for the 

transition to climate-friendly public transport to be economi-

cally viable for commuters, businesses and municipalities. A 

PhD position in the field of financing and management of 

public transport is also planned.

 

spreading the Knowledge
Scientists already know a lot about the pros and cons of dif-

ferent facilities and transportation solutions. The problem is 

that this knowledge hasn’t benefited the public transport 

industry. One of K2’s main tasks is to bridge the knowledge 

gap so that they can meet future challenges, explains Tom 

Rye, Director of K2 and Professor of Transport Policy and 

Mobility Management at Lund University. 

– We are taking stock of the existing knowledge in the 

field. We will then package and distribute it in new ways so 

that the industry can assimilate knowledge from the some-

times rather heavy academic form, he says.

For the introduction of climate-friendly technologies, the 
 industry needs insights into how to organise, regulate and 
finance such a change.
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There are, as stated, many technologies for the future of 

public transport, be it electric buses or driverless trains. One 

example is the possibility of establishing common mobile 

tickets for major cities in Sweden – something that would 

make it easier for travellers and have a positive environmental 

and economic impact.

– The greatest challenge here is to see how such a solution 

will be organised and fit into the country’s legal framework. 

Our main task will therefore be to present the larger puzzle 

of how these technologies fit into the systems and contribute 

to sustainable social development, explains Tom Rye.

 

piecing the puzzle together
It’s a big puzzle that the researchers are to present us with. 

One year into the two-year phase of establishing K2, a number 

of partners in industry, academia and politics have become 

more closely linked to the Centre. And with the backing of 

the leading authorities and metropolitan areas of Stockholm, 

Gothenburg and Malmö, the project appears to be on track 

towards the future of public transport.

 Behind the cafe where I sit with Ulf Ramberg there is a 

large, grey car park. One day, when we’ve switched to more 

climate-friendly alternatives, car parks like this one might be 

regarded as relics of the century of the car. This, when we’ve 

changed into a sustainable society. But even a sustainability 

revolution must be funded and organised. k

 

Public transport is considered an important compo-

nent in developing sustainable and attractive urban 

areas, which in turn form the cornerstones of the eco-

nomic development and welfare of the community.

K2 stands for knowledge and skills. The Centre’s 

mission is to investigate and demonstrate how public 

transport can contribute to sustainable social develop-

ment. The vision is for Sweden to be a pioneer in this 

field by 2030.

K2 is estimated to have a turnover of SEK 300 million 

over twelve years and is based in Medicon Village 

in Lund. A third of the operation’s financing comes 

from VINNOVA, Formas and the Swedish Transport 

Administration, a third from Region Västra Götaland, 

Stockholm County Council and Region Skåne and a 

third from Lund University, Malmö University and 

the Swedish National Road and Transport Research 

Institute (VTI).

”Our main task will therefore be to present the larger puzzle 
of how these technologies fit into the systems and contribute 
to a sustainable social development.”

19lund business review 2014 
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”Here we can help retail 
commerce re-focus and bring 
to light those strategies that 
people use to fill their 
consumption with meaning 
and significance.”
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A surge of well-informed customers 
are flooding the shops. Armed with smart-
phones, they compare prices and quality 
online and flaunt their knowledge of the 
latest products. Retail has lost its informa-
tion advantage over customers. Now, a new 
centre at Lund University will help retail 
meet the challenge.

The informed 
customer

21lund business review 2014 

view item
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The stores we shop in, from electronics chains to supermar-

kets, are some of society’s largest employers. In Sweden 

alone, over 100,000 people are employed in retail. In recent 

years, new technologies and changes in customer behaviour 

have turned old ideas of how the industry should conduct its 

operations upside down.

To meet the challenge, the Swedish Retail and Wholesale 

Development Council allocated SEK 25 million in 2013 to a 

new national centre for retail research at Lund University. The 

Centre will engage researchers in business and technology as 

well as social scientists, and will focus on the flow of goods 

and the customer encounter – two supporting pillars of well-

functioning and efficient retail commerce. 

– In the two main projects, E-commerce and Knowledge-

able Customers, we want to create a better picture of how 

these trends affect these parts of retail commerce, says Ulf 

Johansson, Professor of Marketing at the School of Economics 

and Management and Director of the new retail centre.

Retailers are often forced to think short-term. When the 

pace is high and market surveys are pouring in, it’s easy to 

lose the bigger picture, says Cecilia Fredriksson, Professor of 

Ethnology, who’s also part of the Centre’s management team.

– Here we can help retail commerce re-focus and bring to 

light those strategies that people use to fill their consumption 

with meaning and significance. We hope to raise awareness 

The Centre will engage researchers in business and technology 
as well as social scientists, and will focus on the flow of goods 
and the customer encounter.

”In the past, people used to stand hat-in-hand and take kindly to 
suggestions from store staff. Today, the situation is reversed.”

continue shopping

 of the opportunities and responsibilities of retail commerce 

in the interaction with the outside world. It can help them 

avoid reinventing the wheel, and at the same time reflect on 

their role in society at large, she says.

the Knowledgeable customer
– In the past, people used to stand hat-in-hand and take 

kindly to suggestions from store staff. Today, the situation is 

reversed. The customer knows more than the sales staff, and 

there aren’t many who go into an electronics store without 

knowing what they want and what it costs, says Ulf Johansson.

We indulge passionately in what we buy. We look up tests 

and reviews, compare prices and read up on the products. 

With smartphones in hand, customers have become walking 

libraries. When customers know more about the products, 

it’s more difficult for sales staff to guide the customer and 

add value to the customer experience. One of the Centre’s 

tasks is to ensure knowledge transfer between academia and 

retail commerce. 

– To this end, we should train employees in retail commerce, 

among other things in order to strengthen the store employees’ 

ability to create value for the customer, says Ulf Johansson.

Sustainability, ethics and environmental awareness are 

also becoming increasingly important. Even today, there are 

apps that let customers scan products for harmful substances. 
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Ulf Johansson believes that there will be a market for trans-

parency, where organisations develop certifications that help 

conscious consumers sift good products from bad.

But today’s customers aren’t only the cause of headaches. 

They also give more and create new markets and opportuni-

ties, Professor Johansson believes.

– When foodies tell food companies, ‘Now it’s time to 

wake up! Please order this or that product,’ something hap-

pens. It’s no longer the producer who launches and creates 

a demand for the product. It is the customers who are in 

control. They’re contributing to the creation of new markets 

for products, he says.

selling on the web and in stores
Online sales are increasing. At the same time, we want to 

feel and see the products. Therefore, we continue to shop 

in physical stores. This combination of growing e-commerce 

and physical stores will have consequences for the company’s 

brand and the flow of goods in warehouses and shops. Jens 

Hultman, Associate Professor of Marketing, who will be head-

ing the e-commerce project, talks about the balance between 

the physical and the virtual shop and the art of coordinating 

interaction with the customer across multiple channels.

– How do you ensure that clients feel that they’re in a 

particular shop, even when online? It’s about recognition and 

trust. This experience is critical to the brand image. We’ll 

therefore look at how retailers with traditional physical stores 

can integrate e-commerce into their business model, he says.

The new ways of shopping are putting pressure on the physi-

cal flow of goods. Stores that sell online build large central 

warehouses. Products are shipped directly to the customer 

instead of going through a physical shop. Here too, the bal-

ance in the flow of goods between warehouse and shop is 

important. One example is how we utilise the web shops’ 

generous returns policy to test products at home and return 

those we don’t want to keep. 

– This behaviour is markedly different in physical and 

virtual shops. As we buy more online, the demand increases 

for coordination of the supply chain, effective packaging and 

logistics. Here, researchers in engineering at Lund University 

will be able to provide important insights, says Jens Hultman.

The Internet has made us more knowledgeable. It’s made 

us more adept at using technology to help us. At the same 

time, it sets new demands on retailers’ ability to satisfy our 

needs, both online and in-store. It’s a major challenge. But 

with a little help, it should work. k

pay / confirm

From the left: Annika Olsson, 
Professor of Packaging Logis-
tics, Cecilia Fredriksson, Profes-
sor of Ethnology, ulf Johansson, 
 Professor of Marketing and Jens 
Hultman, Associate Professor of 
Marketing.

Sustainability, ethics and environmental awareness are also 
 be co ming increasingly important. Even today, there are apps 
that let customers scan products for harmful substances.
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In a new collaboration with energy giant Eon, 
researchers at the School of Economics and 
Management will examine how the energy 
 industry can adapt to changing consumer pat-
terns, take advantage of new technologies and 
promote as low a carbon footprint as possible.

Business model 
for smarter cities
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Tomorrow’s energy systems challenge existing business models. 
For that reason, researchers must look at the mechanisms that 
drive the users’ valuation of different services

Thomas Kalling, Professor of Strategy at the School of Economics and Management.

in the not too distant future, you may live in a heat- 

retaining house that gets its electricity and heat from renew-

able sources and stores the energy in the structure of the 

house. When you want to earn some extra cash, you can 

choose to produce your own energy and sell to one of the 

smart grids that are connected to the house.

– The energy sector is facing major changes. Increased 

awareness of the environment, technological development 

and new regulations change the rules of how, and by whom, 

energy is produced, delivered and consumed. Changes that 

will affect how different players package and offer their ser-

vices, says Thomas Kalling, Professor of Strategy at the School 

of Economics and Management.

In 2013, he co-founded the collaborative project, Renewal 

of customer relations in the energy sector. Eon is investing 

SEK 2.5 million in the project, which involves three researchers 

from the School of Economics and Management in Lund. 

The idea is that both the company and researchers will know 

more about the future energy consumer and the business 

models that can create value for the environment, customers 

and companies.

– The partnership is an extension of our commitment to 

sustainable cities. Our goal is to deliver energy with minimal 

environmental impact and find business models that can sup-

port us in achieving that ambition, says Johan Mörnstam, 

Director of Business Innovation at Eon.

Tomorrow’s energy systems challenge existing business 

models. For that reason, researchers must look at the mecha-

nisms that drive the users’ valuation of different services, and 

the impact that these mechanisms have on customer behav-

iour, price and volume sensitivity.

– What values, priorities and considerations will be the 

driving force in people’s choice of energy services and energy 

supply in the future? We will analyse the future energy con-

sumer and look at how players in the industry, such as Eon, 

can meet customer needs, says Thomas Kalling. k

The collaborative project, Renewal of customer relations 

in the energy sector, focuses on future business models 

for the energy sector and will cost SEK 2.5 million over 

three years. The project is part of a comprehensive agree-

ment between Eon and Lund University, which, in addi-

tion to new business models, will carry out research into 

developing new technologies and new energy systems 

for heating heat-retaining houses.
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Wallenberg Academy Fellows is a career programme instituted by the Knut and 
Alice Wallenberg Foundation, in which Sweden’s most promising young resear-
chers receive up to SEK 7.5 million for long-term development of their activities. 
At the end of 2013, Professor Joakim Westerlund was accepted to the prestigious 
programme. In 2014, he begins his position as a Professor of Economics at the 
School of Economics and Management.

Behind the letter of the law

JoaKim westerlund’s research focuses on econometric analysis that uses statistical methods to solve 

economic problems. As a Wallenberg Academy Fellow, he will develop the scientific basis for the analysis 

of panel data, i.e. large amounts of data about countries, companies and individuals. Increased access to 

detailed records and databases has led to an explosive growth in the field, which among other things has 

been based on some loose assumptions. Joakim will systematically evaluate and revise the procedures and 

assumptions underlying the econometric analyses, which can provide more accurate analyses and forecasts.k

An increasing number of special cases and exceptions have made contract law 
more difficult, and therefore more expensive to interpret. Now, business law re-
searchers at the School of Economics and Management will see if the rules of 
law are sufficient in themselves.

The law is lagging behind. New technologies and innovative business models at the interface between 

products and services have given rise to new types of contracts outside the general principles of contract 

law. This fragmentation of contract law is creating uncertainty about what is what. The result is increased 

transaction costs as the parties, instead of being able to rely on existing rules such as for the purchase of 

goods, must write their own comprehensive agreement, often with the help of expensive consultants.

– These agreements are often difficult to grasp, and we don’t know whether they can hold up in court. 

And most of them are written by suppliers, leaving the suspicion that they don’t protect the purchaser to 

the extent desired, says Jonas Ledendal, LLD in Business Law at the School of Economics and Management.

Ledendal is participating in the project “Contract Law in Transition” with SEK 1.4 million in grants from 

the Torsten Söderberg Foundation and directed by Professor Boel Flodgren. He looks at servicification – that 

is, what happens when you create services from previously product-based business models.

Cloud services is one such example. Previously, a server was purchased or rented for storing data on. 

Now you agree on a servicified product, namely the provision of a storage capacity of the servers in the 

cloud. For such contracts there is a lack of statutory provisions and case law. Here, researchers will find the 

general principles behind, for example, the regulations for purchase or lease contracts, and see if they hold 

water for a legal interpretation.

– For example, when buying footwear, you are protected by the statutory provisions of purchase law. All you 

basically need to know is the price, quantity and who you are buying from. The advantage of a unified contract 

law is that it is easier to grasp and apply the legal rules on new business relationships, says Jonas Ledendal.

In this project, researchers will also study how contract law is amended by issues surrounding national 

and international, public and private, and the importance of intangible assets. k
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Prestigious grant 
to new professor
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In the admissions statistics for 2014, the Master’s programme in 
Management, at the School of Economics and Management, came 
up as the fifth most popular in Sweden. Not bad, con sidering the 
 programme has not even started yet.

New management 
programme in the top 5

The Swedish admissions statistics for the autumn semester 2014 show that Lund University and the School 

of Economics and Management are popular choices for Master’s students in Sweden. Four of the five most 

popular Master’s programmes in Sweden are at Lund University.

This year’s runaway success is the programme Master’s in Management, which will be introduced in the 

autumn semester 2014. Even before the programme starts, it ranks as Sweden’s fifth most popular Master’s 

programme, with a total of 648 applicants from around the world.

– It’s important to know what the demands of employers and students are. Today’s students often 

want to combine a degree such as Civil Engineering or Law with a programme in Business, in which case 

a one-year programme in Management is particularly suitable. It’s education on demand. To put it simply, 

you get a good job at the end of it, says Håkan Pihl, Director of Education at the School of Economics and 

Management, who designed the programme.

Courses at the School of Economics and Management attract students from all over the world and on 

the list of the 25 most popular Master’s programmes for the autumn semester 2014 are nine programmes 

from Lund University – six of which belong to the School of Economics and Management.

– About 50 percent of our students are international and 50 percent have a Swedish educational back-

ground. There aren’t many other universities in Sweden that can match this combination, says Kristina Eneroth.

For the fifth consecutive year, the School of Economics and Management provides the most popular 

Master’s programme in Sweden. It’s International Marketing and Brand Management, which, with a total of 

970 applicants for 50 places, is the country’s most sought-after Master’s programme. k
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Which calculation 
is best for 
the climate?

Current emissions accounting are missing 

 important effects of trade between  countries. 

Professor Astrid Kander has a  solution. 

She has received SEK 3 million to redraw the 

global emissions map and investigate what 

importance the new model can have for the 

UN’s  international climate negotiations.

29lund business review 2014 
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astrid Kander is Professor of Economic History with a 

focus on energy development and sustainable development 

at the School of Economics and Management. She is also a 

responsible consumer. She bikes to work, eats mostly vegetar-

ian food, and recycles her rubbish. At the same time, as an 

economist, she knows that politicians and businesses as well 

as consumers need the right incentives and instruments of 

control to convert to more sustainable development. One 

of these is how to measure the carbon footprint – and the 

present measurements have flaws. 

– Put in a simpler way, one can say that the current emis-

sions measures ignore either emissions related to a country’s 

imports or emissions associated with exports. The measures, 

therefore, lead to the wrong climate policy because they miss 

important effects of countries’ foreign trade, says Astrid Kander.

She has therefore, along with philosopher Magnus Jiborn, 

launched a new approach to reporting emissions that solves 

this in an elegant way. The method gives greater incentive for 

politicians to invest in green technologies also for exports, and 

for the individual consumer to help to get our climate back 

on its feet. But first, let’s rewind the tape a bit.

Consumption-based accounting is problematic because 

it does not account for the climatic effects of a country’s 

exports, or for investment in climate-friendly energy and 

production in the export industry. So it doesn’t matter if a 

country uses coal-generated electricity and inefficient tech-

nology for its export industry; this will be the responsibility 

of the importing country. 

– The production method gives no incentive to reduce 

the carbon footprint caused by the country’s imports, while 

consumption method gives no incentive to reduce the carbon 

footprint caused by the country’s exports. Thus, current meas-

urements fail to take account of the environmental impact of 

trade between countries, says Professor Kander.

a more equitable climate calculus
Astrid Kander’s new accounting method is a hybrid of the 

production and consumption methods. Her calculation is 

based on the consumption method, but also provides, like 

the production method, incentives for investments in clean 

technologies that reduce emissions in exports. In many re-

spects, it combines the best of both worlds.



”Each country is held fully responsible for its production 
 technology for exports while being accountable for the total 
consumption of its inhabitants including imports.”

how current emissions measures worK
The climate change debate is dominated by two methods to 

account for national carbon emissions. The most common 

is the production method, which also forms the basis for 

countries’ official presentations to the UN, for example. This 

includes calculations of all emissions from the production of 

goods and services within a country’s borders; everything 

from locally grown carrots to stainless steel for export.

The production method has been criticised for not tak-

ing into account emissions associated with our consumption 

elsewhere in the world, for example by importing products 

manufactured with dirty technologies from abroad. Hence, 

rich countries in the West have been accused of “cleaning 

their own backyard, but throwing their rubbish over their 

neighbour’s fence.” 

The consumption method, or carbon footprint method, 

is a response to this criticism. It takes account of emissions 

from the production of goods and services that the country’s 

inhabitants consume, wherever in the world they originate. 

This means that emissions occurring, for example, in China to 

produce Swedish consumer goods are regarded as Sweden’s 

responsibility. The consumption method includes the coun-

try’s imports in the calculation, while emissions from the part 

of production that is exported are deducted. 

– Each country is held fully responsible for its production 

technology for exports while being accountable for the total 

consumption of its inhabitants including imports, says Astrid 

Kander.

In order to develop a method that takes into account the 

effects of foreign trade, Astrid Kander has used the concept 

of so-called NEGA emissions. NEGA emissions are a meas-

ure of global emissions that have not occurred as a result 

of production being relocated to a less, instead of a more, 

carbon-intensive country.

For example, suppose that Sweden exports 1,000 tonnes 

of steel to China, produced with low-carbon Swedish elec-

tricity. As Swedish steel production is more environmentally 

efficient than Chinese, global emissions are reduced more 

than if China had produced the steel itself.

– We calculate the extent of emissions that have not 

occurred thanks to a country’s comparatively more climate-

efficient exports. These negative or saved emissions, so-called 

NEGA emissions, will then benefit the clean exporting coun-

try, says Professor Kander.

When a country exports to another country that has 

greater polluting technology for the same commodity group, 

it gets credit for NEGA emissions corresponding to the mean 

difference between emissions from production in the export-
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a method for climate negotiators
In 2013 Astrid Kander received nearly SEK 8 million in funding 

for research into sustainable energy. In one of her projects, 

Foreign Trade Impact on Carbon Emissions, funded by the 

Swedish Energy Agency, she will examine the importance 

her new method can have for the UN international climate 

negotiations. 

The project is a collaboration between researchers Astrid 

Kander and Magnus Jiborn in Lund and Tommy Wiedmann 

and Dan Moran in Sydney, Australia. Using a comprehensive 

database of CO2 flows in global trade that exists at the Uni-

versity of Sydney, calculations will be made of all countries’ 

technology-adjusted, consumption-based accounts from 

1990 onwards. 

By including foreign trade in the model, Kander and 

 Jiborn’s climate calculation enables countries to create the right 

incentives to reduce their climate impact. If the method wins 

support in the climate debate, the accounting method may 

prove to be an important tool in a future climate agreement. 

The road is long and the issue requires hard work. But let us 

entertain the thought, that accounting could save the planet. k

ing country and the emissions that would have occurred if 

the same goods were produced by the importing country’s 

technology. At the same time, the importing country will be 

penalized with the corresponding EXTRA emissions. 

– If NEGA emissions are the carrot to invest in smart tech-

nology when exporting products, then EXTRA emissions are 

the stick to improve its production technology when import-

ing goods, explains Astrid Kander.

A major benefit with accounting in this way is that coun-

tries will be credited for investments in clean technologies 

and carbon-free energy such as water, wind, and biofuels, 

including for export. In Kander’s method, all countries gain 

from maximising their NEGA emissions while limiting their 

EXTRA emissions. In practice, this means moving towards 

carbon-neutral production of all goods traded internationally.

– The method gives countries responsibility for what they 

can influence: their own consumption, through individual 

choice, and the country’s technology and energy systems, 

through politics, she says.

Astrid Kander, Professor of Economic History, has received ca SEK 8 million in grants for research on sustainable energy systems.
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Swedish NEGA emissions in 2008, in million tons, 
distributed to product groups.

From the left: Sweden’s CO2 emissions in million tons for 
2000-2008 according to Production, Consumption and NEGA 
Based Accounts.

 sweden’s emissions in different measurements

	 a Production-based accounting (PBA) is based on the emissions that occurred within a country’s borders. 
  From a production perspective, Sweden has carbon dioxide emissions of 7 tonnes per person per year.
 b With consumption-based accounting (CBA) emissions are calculated from the goods consumed in the 
  country regardless of where they are produced. From a consumption perspective, Sweden has carbon 
  dioxide emissions of about 9 tonnes per person per year.
	 c NEGA-adjusted CBA is based on consumption-based accounting (CBA) but makes it an opportunity for
  countries to invest fully in clean technologies and carbon-free energy such as water, wind, and biofuels, 
  including for export. With this method of calculation, Sweden has carbon dioxide emissions of about 
  4 tonnes per person per year.
  

 two requirements for a method of accounting for emissions
 For an accounting method to work effectively as an instrument for reducing emissions, it should meet two 

requirements:
	 a The sum of all countries’ national emissions should be equal to the total global emissions. Otherwise there  
  is no guarantee that it actually achieves global climate goals, even if every country meets its commitments.
 b Responsibility should be allocated in proportion to what the residents of different countries can actually 
  influence. This applies to the level and composition of their own consumption and their own country’s 
  energy and production technologies.
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Whether there will be any global climate agreement 
in Lima in 2014 and Paris in 2015 remains to be seen. 
 Negotiators are otherwise welcome to get inspiration 
from the students in Lund.

Climate talks 
in Lund
When students of Sustainable Development 
produce a global climate agreement, they face 
the same problems as negotiators at the UN 
international climate talks.
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Kerstin enflo is a researcher in Economic History and 

lectures on the course in Sustainable Development: Theory, 

Empirical Evidence and Debate. After attending the School 

of Economics and Management’s teacher training course in 

writing case exercises she came up with an appropriate chal-

lenge to her students.

– We provide courses in sustainable development each 

autumn and I usually link one of the workshops to the actual 

climate negotiations at the UN that year. The students get to 

represent different countries and then argue, draft and sign 

a fictious global climate agreement. 

Writing a climate agreement is tricky. Climate negotiations 

are based heavily on the idea of   a historical climate debt. Coun-

tries like the U.S. and Sweden, which have produced a lot of 

emissions throughout history, are expected to take a greater 

responsibility than the new emission countries like Brazil and 

China. The question is, whether those of us living today can be 

held responsible for the actions that took place before our time?

– Part of the course reveals what decision-making may 

look like, and what importance history has for us to under-

stand the actions of countries on the issue of the environ-

ment, says Kerstin Enflo. 

Another crucial issue concerns transferring technology 

and patents. Many developing countries want to gain access 

to new green technology from the West, but our patent rules 

throw a spanner in the works. At the same time, patents are 

needed to provide incentives to innovate and develop new 

green technologies. 

A third stumbling block is the different agendas of coun-

tries. A vulnerable coalition of island groups at risk of being 

submerged when the water levels rise are set against big oil 

exporters like Russia and Saudi Arabia. Small countries with 

ambitious climate targets, such as Sweden and Denmark, 

want to accelerate the development of energy-hungry emerg-

ing economies such as Brazil and oil-dependent superpowers 

like the United States.

– To understand the crux of the problem and make pro-

jections about the future, you have to learn about economic 

history, how growth, technology and the environment are 

intertwined in the climate negotiations, says Kerstin Enflo.

Complicated issues notwithstanding, case study exer-

cises are very much appreciated by the students. 

– It was great fun and rewarding. I got a better idea of   

the approach of larger states to global climate change agree-

ments and what the will to cooperate looks like between the 

states. Even though it was an exercise, I felt I got a decent idea 

of   the difficulties that can arise during real COP negotiations, 

says Stina Nylinder, who attended the seminar.

Whether there will be any global climate agreement in 

Lima in 2014 and Paris in 2015 remains to be seen. Negotiators 

are otherwise welcome to get inspiration from the students 

in Lund. k

Kerstin Enflo, Doctor of Economic 
History, trains her students in climate 
negotiations.
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Anders Dahlvig, a LUSEM alumnus, is  convinced that it is possible 
to combine sustainability with profitability. As CEO of IKEA between 
the years 1999 and 2009, he was a pioneer in reducing its environ-
mental  impact and taking more responsibility for its  manufacturing 
 conditions. At the same time, Anders Dahlvig took the company 
through a period of great growth and good profitability.

Business leaders
of the future

The former CEO of IKEA, Anders Dahlvig, shares his expertise with the Master’s students studying International 

Marketing and Brand Management at the School of Economics and Management. 
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teach social responsibility: When you graduate you should feel confident that by serving the community 

in a broader manner, you can combine profitability with being a good citizen. And that’s one of the objects 

of the programme, to make that believable. To demonstrate the link between sustainability and profitability.

understand how the internet affects business: The Internet is changing many industries, not just the 

retail industry. It is now an integral part of business, and that must also be reflected in education, not just 

in marketing and communications.

the global part: Many businesses find it difficult to manage to “go global”. At the same time, that is 

essential if you are to succeed today. Buying and selling globally. It is important to teach the students the 

problems involved.

Today, Anders Dahlvig sits on the board of such international companies as H&M, Kingfisher, Oriflame and 

Axel Johnson AB. He is also a member of the School of Economics and Management’s Advisory Board, and 

is passionate about education issues. Here he reveals what tomorrow’s economists and business leaders will 

need to take out into the workplace.

37lund business review 2014 



38 lund business review 2014 



39lund business review 2014 39lund business review 2014 

Globalisation 
mythbusters

What is the impact of globalisation on 
different companies and workers? 
 Professor Fredrik Sjöholm has been 
awarded a large grant to challenge old 
trade theories using data on Swedish 
companies and the Swedish workforce. 
His research may increase the under-
standing of how  globalisation affects 
employment and wages in international 
companies.



40 lund business review 2014 

The number of young people out of work  globally is nearly as 
big as the population of the united States
”Generation  Jobless”, The Economist, April 2013
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Sweden is undergoing an extensive process of globalisation that is changing the economy. In 20 years, the contribution 

to the country’s GDP of Swedish exports has gone from 30 to 50 percent. Swedish companies have become multinational 

corporations with large parts of their operations abroad. There is greater foreign investment here, and the proportion of 

the workforce in foreign-owned multinational companies has increased from 9 to 30 percent.

traditional trade theory assumes that the labour 

market is totally flexible, with full employment as a result. Ac-

cording to the principle of supply and demand, the workforce, 

businesses and different contracts, such as salaries, smoothly 

adapt to the market. This view is challenged by recent research.

– Newer theories instead emphasise the differences in 

the labour market, e.g. that wages are sluggish and that an 

imperfect matching process between employees and employ-

ers can give rise to long-term unemployment, explains Fredrik 

Sjöholm, Professor of Economics at the School of Economics 

and Management.

Together with Fredrik Heyman, Adjunct Lecturer at the 

School of Economics and Management and Associate Profes-

sor at the Research Institute of Industrial Economics (IFN), 

he has received a total of SEK 5.2 million from the Torsten 

Söderberg Foundation (2.5 m) and Forte (2.7 m) to carry out 

an empirical study of the effects of increased international 

integration on the labour market.

– We will also examine the effects of increased globalisa-

tion on wages and employment for different types of workers 

and in various types of businesses, says Fredrik Heyman.

Their research is timely. In 2013, The Economist painted 

a bleak picture of the future of the labour market for young 

people.

– The number of young people out of work globally is 

nearly as big as the population of the United States (“Genera-

tion Jobless,” The Economist, April 2013) 

The focus of the old theories is typically on how globalisation 

affects different types of workers, such as high and low-

skilled workers. But many are unemployed despite having a 

higher education.

– Globalisation also leads to changes in the demand for 

workers with similar backgrounds and education, but who are 

employed in different occupations. For example, the demand 

for people with skills in logistics is increasing, whereas there 

is a reduced demand for people involved in production, says 

Fredrik Sjöholm. 

According to the new theories, this is explained in part 

by the fact that companies differ widely even within narrowly 

defined industries. Globalisation affects different companies 

differently. The effect on a certain type of workers, for 

instance in changes in compensation, may therefore differ 

depending on the type of business.

– Globalisation tends to favour workforces in large firms 

and puts workers in smaller firms at a disadvantage. So, a civil 

engineer may be affected both negatively and positively by 

globalisation, depending on the type of company he works 

for, explains Fredrik Sjöholm and continues:

– Globalisation is one of the factors that impact em-

ployment. How well politicians, entrepreneurs and workers 

understand and are able to adapt to the new conditions of 

a global economy is crucial for the future. We are hoping to 

provide some useful insights here. k

”Globalisation tends to favour work forces in large firms and 
puts workers in smaller firms at a disadvantage.”

”The focus of the old theories is typically on how globalisation 
affects different types of workers / … / but many are unemployed 
despite having a higher education.”
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The fashion giant H&M is considered, despite intense scrutiny in the 
media, to be in the vanguard of responsibility and sustainability.  During 
the LUSEM’s partner conference in 2013, Helena Helmersson, global 
sustainability manager at H&M, took part in a panel discussion on the 
theme “What is corporate responsibility?”. We took the opportunity to 
ask her to list what is most important if sustainability efforts are to be 
successful.

a

b

c

Succesful sustainability work

find measurability. How can we demonstrate that sustainability is profitable? Sometimes it can be simple. 

One example is energy saving, which brings down costs directly. In other cases it can be a bit more dif-

ficult. How do we show that focusing on social issues makes the company more profitable? But you can 

also turn that around. Will we be able to continue to be profitable in the future if we do not work for 

sustainable development and take responsibility for our presence being good for the people who live 

there? I am convinced that it is not possible. That is why it is important to find ways to measure how our 

presence affects people, profit and the planet.

support from management. Measurability makes it easier to push important changes internally. But if 

we are to integrate sustainability throughout a company, it is crucial to have full management support.

nurture your most important stakeholders. In H&M’s case it is employees and customers. Address the 

things that need improvement, and communicate progress in sustainability efforts. Building up pride 

internally is important when times are hard in the outside world. We do surveys and they show us how 

sustainability is becoming increasingly important to our customers. That is why we work hard so that 

our customers feel confident when they buy from us and to inspire them to make conscious choices.

collaborate. It is important to work on one’s own behaviour, but you cannot do everything yourself. 

Major change can be brought about in collaboration around common goals with partners, suppliers 

and competitors.
d
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During 2013, Lund University School of Economics and 
 Man age ment signed agreements with 13 new partner universities. 
Our new partners come from international settings ranging from 
the University of Edinburgh in Scotland to Aalto University in 
Finland to  Peking Univer sity in China. These agreements facilitate 
international student exchange and collaboration within education 
and research  between the partners. Many of the School of Econom-
ics and  Management partners, including the 13 new ones, are cer-
tified by one or several prestigious accreditations, such as EQUIS, 
AACSB or AMBA, which each guarantee the highest international 
quality in education and research. k

International contacts
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FEKIS is the largest themed conference in business administration in 
Scandinavia. Over two days in October, Swedish academics, business 
leaders and politicians got together to iron out the role of business 
education in promoting a more sustainable world.

– What makes a company profitable? Better prices and quality than your competitors – yes, of course. But 

there are other factors as well. Your business is not likely to be successful if you don’t keep an eye on these 

issues. It’s important to get this into higher education, said Peter Norman, the Swedish Minister for Financial 

Markets, in a speech during the FEKIS conference.

The Department of Business Administration at LUSEM hosted this year’s FEKIS conference on the theme 

“Business administration for a sustainable world.” With over 330 people attending, and all the 28 universities in 

Sweden that offer courses in business administration represented, this year’s event was the biggest one to date.

Business administration is the largest academic subject in Sweden with more than 37,000 students per 

year. The size and weight of the subject oblige. 

– What can we, as responsible for the education, do? It’s largely our students, as future managers at 

different levels in business and public administration, who’ll have to do the job and take responsibility for 

making a change. So it’s important for us to focus on sustainability in our courses, says Fredrik Andersson, 

Dean of the School of Economics and Management.

FEKIS 2013 highlighted how sustainability and responsibility apply to all economic activities. From share-

holder responsibility and accounting for environmental costs, to proactive CSR initiatives where, for example, 

companies help solve global environmental issues and support the development of the local community.

Many participants testified that the conference raised awareness of the broad demand for business 

students with solid knowledge of sustainability and responsibility, and provided inspiring examples of how 

educators can meet this need. k

The good conference

From the left: Panel discussion during FEKIS 2013 with Peter Norman, Minister for Financial Markets, 
Kerstin Lindell, CEO at Bona, Anders Dahlvig, former CEO of IKEA, and Anders Svensson, CEO of ICA Sweden.
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Education offered
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undergraduate programmes  
bsc in business and economics (180 credits)  
Bachelor of Science in Business and Economics. 
bsc in design of information systems (180 credits)  
Bachelor of Science.
bsc in politics and economics* (180 credits)
Bachelor of Science in Politics and Economics
bsc in philosophy, politics and economics** (180 credits)
Bachelor of Science in Philosophy, Politics and Economics

free-standing courses 
LuSEM offers a wide selection of free-standing courses in business 
administration, business law, economic history, economics, infor-
matics and statistics. The Research Policy Institute also provides 
courses in intelligence analysis. 

master’s degree programmes
accounting and management control (60 credits)
corporate and financial management (60 credits)
economic demography (120 credits)
economic growth, innovation and spatial dynamics (120 credits)
economic history (120 credits)
economics (60/120 credits)
entrepreneurship (60 credits)
european and international tax law ((60 credits)
finance (60/120 credits)
globalization, brands and consumption (60 credits)
information systems (60 credits)
international economics with a focus on china (60 credits)
international marketing and brand management (60 credits)
management (60 credits)
managing people, Knowledge and change (60 credits)

erasmus mundus Joint programme – economic development 
and growth
LuSEM is part of an Erasmus Mundus joint programme in Eco-
nomic Development and Growth, together with the university 
of Warwick and universidad Carlos III in Madrid. Students in 
this double degree programme spend at least one year of their 
studies at LuSEM. The first year, students will gain training in 
economic and institutional analysis at either Madrid or Warwick. 
The second year they specialise in development and growth 
issues in Lund at the Department of Economic History.

phd studies
LuSEM offers a wide variety of PhD programmes within all our 
disciplines: business administration, business law, economic 
history, economics, informatics, statistics and research policy.

*The programme is arranged in collaboration with the Depart-
ment of Political Science at Lund University. 

** The programme is arranged in collaboration with the De-
partment of Political Science and the Department of Philosophy.
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The Faculty Board has overall responsibility 
for mission and vision, long-term strategy, 
funding and allocation of resources, recruit-
ment and staffing, educational portfolio, 
quality of teaching and research issues.

The management team of the School 
consists of the Dean Fredrik Andersson, 
Vice-Dean Kristina Eneroth, Vice-Dean Mats 
Benner and Head of Dean’s Office 
Alf Rosenbäck.

the faculty board 

members

John Abrahamson, senior banker, 
SEB Investment Banking, chair
Fredrik Andersson, professor, dean
Kristina Eneroth, associate professor, 
vice-dean, deputy chair
Kristina Artsberg, associate professor
Sven Carlsson, professor
Kerstin Enflo, doctor
Axel Hilling, associate professor
Sonja Opper, professor

student representatives

Clarissa Sia-Ljungström, Lund doctoral 
students’ union
Anton Blidheim, Lundaekonomerna 
students’ union
Max Alterot, Lundaekonomerna 
students’ union

community representatives

Ingrid Bengtsson-Rijavec, health care 
director, Region Skåne
Lena Henningsson, CEO StableTable 
Scandinavia AB
Thomas Håkansson, economist

union representatives

Göran Anderson, SACO
Peter Schüller, OFR/S
Maria Lindberg, SEKO

others

Alf Rosenbäck, Head of Dean’s Office

LUSEM Management

LUSEM Advisory Board

The Advisory Board is a body of distin-
guished leaders with vast international 
experience. The Advisory Board provides 
input on strategically important issues and 
on the development of new initiatives.

members

Fredrik Arp, chairman
Dr h.c., Chairman of Hilding Anders 
 International and Qioptiq
John Abrahamson
Dr h.c., senior banker, 
SEB Investment Banking
Jonas Abrahamsson
Group manager and CEO, 
E.ON Nordic and E.ON Sverige
Robert Andreen
CEO, Nordic Capital

Anders Dahlvig
Chairman of the board, New Wave, member 
of the board of Kingfisher and H&M
Göran Grosskopf
Professor, Dr h.c., chairman of the board 
INGKA Holding B.V.
Jörg Himmelmann
CEO, Mercedes-Benz Sverige
Bo Håkansson
Dr h.c., chairman of the board, Farstorps 
Gård och Förvaltnings AB
Håkan Jeppsson
CEO, Inwido AB
Pia Kinhult
Chair of the Regional Executive Committee, 
Region Skåne
Jenny Lindén urnes
CEO, Lindéngruppen AB

Lars Ljungälv
CEO, Sparbanken Öresund
Stephan Müchler
CEO, Chamber of Commerce and 
Industry of Southern Sweden 
Lennart Nilsson
Dr h.c., CEO Pethlé AB and 
Crafoord Foundation
Peter Nilsson
CEO, Group Manager Trelleborg AB
Sven-Christer Nilsson
Ripasso Energy AB
Dan Olofsson
Chairman of the board, Danir AB
Hans Pihl
Senior partner, Deloitte AB
Jan Söderberg
Dr h.c., CEO, Söderbergföretagen

Facts and figures

46 lund business review 2014 | facts and figures



47lund business review 2014 

Finances and key statistics

LUSEM ś educational profile 2013 (percent)

First cycle,   50 % 
programmes 

First cycle, free-  30 % 
standing courses 

Second cycle, free-  2 % 
standing courses 

Second cycle,  18 % 
programmes

Income 2013, total: 351.7 (SEK m)

Direct goverment  80.3 
funding, reserach 

Direct goverment  187.6 
funding, first- and 
second cycle education 

Competitive grants  71.7 

Comissions and 12.1 
sales 

Expenditure 2013, total: 345.2 (SEK m)

Staff  240.6

Operating expenses  35.2

Premises  31.5

Depreciation 3.7 

Other operations 34.2

Key statistics

2011 2012 2013

Students (full-time equivalents) 4 006 3 781 3 738

PhD students 104 106 108

Staff 314 345 331

Largest funding bodies, 2013  (Income, SEK m)

2013  

Swedish Research Council 17.1

Sten K. Johnson Foundation 4.0

Swedish Research Council for Health, Working Life and Welfare 5.9

Ragnar Söderberg Foundation 3.2

Crafoord Foundation 2.7
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International profile 2013

0

50

100

100

200

Europe AustraliaAsia Africa South 
America

North 
America

LUSEM’s international student exchange 2013

20 26

100 92

109

187

22

72 72

Outgoing exchange 
students 
Total number  303

Incoming exchange 
students 
Total number  379

Partner universities of LUSEM

Europe  53 

Asia  21 

North America  16 

Australia and 
New Zealand 11 

South America 1 

Total number  102

Students on Master’s programmes, autumn semester 2013

Students with  299
Swedish BSc degree 

Students from  220
rest of EU / EEA

Students from 
outside EU/EEA 132

In all, 651 students started on one of the School of Economics and Management´s 
Master’s programmes in the autumn semester of 2013.

Europe  44 % 

Asia  28 %

North America  21 %

Australia  7 %

48 lund business review 2014 | facts and figures
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 distributed by continent (percent)
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professors

Michael Björn 
Adjunct Professor of Business Administration
Joakim Gullstrand 
Professor of Economics, specialising 
in international economics
Sylvia Schwaag-Serger 
Adjunct Professor of Research Policy
Maria Stanfors
Professor of Economics History

associate professors

Susanne Arvidsson 
Business Administration
Louise Bringselius 
Business Administration
Andreas Inghammar 
Business Law
Kristian Jönsson 
Economics

Gert Paulsson 
Business Administration
Diamanto Politis 
Business Administration
Jens Rennstam 
Business Administration
Sverre Spoelstra 
Business Administration
Veronika Tarnovskaya 
Business Administration

senior lecturers

Anders Anell 
Business Administration
Oskar Henkow 
Business Law
Björn Johansson 
Informatics
Peter Jönsson 
Business Administration

Sara Louise Muhr 
Business Administration
Magnus Nilsson 
Business Administration, 
Diamanto Politis 
Business Administration
Joan Roses
Economic History
Tommy Shih 
Business Administration
Amanda Sonnenfeldt 
Business Law
Caroline Wigren-Kristoferson 
Business Administration
Christina Öberg 
Business Administration
Anders Ögren 
Economic History

Faculty appointments 2013

Economic aspects of infertility – a study 
of labour supply and intergenerational 
mobility among involuntarily childless 
couples undergoing assisted reproduc-
tion, SEK 2.9 million, Forte. Professor Petter 
Lundborg, Department of Economics.

What can we expect of expectations? 
Modelling Expectations with Microdata, 
SEK 2 million (3 years), Handelsbanken 
Research Foundations. Professor David 
Edgerton, Department of Economics.

Behavioural aspects of institutional 
design, SEK 7.5 million (4 years), Ragnar 
Söderberg Foundation. Associate Profes-
sor Tommy Andersson, Department of 
Economics.

Browaldh Scholarship for international 
recruitment, SEK 1.59 million (3 years), Han-
delsbanken Research Foundations. Professor 
Fredrik Sjöholm, Department of Economics.
 
Competition, public provision, and organi-
sations in health care and elderly care, 
SEK 3.3 million (2 years), Swedish Competi-
tion Authority. Professor Fredrik Andersson, 
Department of Economics.

Postdoc Scholarship, SEK 0.65 million 
(1 year), Swedish Retail and Wholesale 
Development Council. Dr Emma Runnemark, 
Department of Economics.

Wages by effort or wages by gender? 
Gender differences prior to the emer-
gence of the modern labour market, 
SEK 0.86 million (1 year), IFAU. Associate 
Professor Maria Stanfors, Department of 
Economic History.

Long-Term Persistence and Change: 
The Economic Geography of Sweden 
1800–2010, SEK 1.3 million (1 year), 
Crafoord Foundation. Dr Kerstin Enflo, 
Department of Economic History.

The effects from foreign trade on CO2 
emissions, SEK 3 million (2 years), Swedish 
Energy Agency. Professor Astrid Kander, 
Department of Economic History.

The resurgence of agriculture in Latin 
America – a comparative analysis of its ef-
fects on poverty reduction and inequality, 
SEK 2.6 million (4 years), Swedish Research 
Council. Associate Professor Martin Anders-
son, Department of Economic History.

Who did the dirty work? Energy 
embodied in European and global trade, 
1800–1970, SEK 5 million (2 years), Swedish 
Research Council. Professor Astrid Kander, 
Department of Economic History.

Trade Money and Finance in the Shadow 
of the War: Neutral Sweden in WWI, SEK 2 
million (3 years), Handelsbanken Research 
Foundations. Associate Professor Anders 
Ögren, Department of Economic History.

Sustainable Society (SuS), SEK 4 million (4 
years), EON. Thomas Kalling, Department of 
Business Administration.

Banks’ lending decisions and variations in 
aggregate credit supply, SEK 2 million (2 
years), Handelsbanken Research Founda-
tions. Dr Jens Forssbæck, Department of 
Business Administration.

Formation of National Centre of 
Excellence in Retail Research (NACERR), 
SEK 25 million (4 years), Swedish Retail and 

Wholesale Development Council. Professor 
Ulf Johansson, Department of Business 
Administration.

Financial contract theory and entrepre-
neurship, SEK 2 million (2 years), Handels-
banken Research Foundations. Professor 
Frédéric Delmar, Sten K Johnson Centre for 
Entrepreneurship.

Innovation in networks, SEK 1 million (2 
years), Handelsbanken Research Founda-
tions. Dr Tommy Shih, Department of 
Business Administration.

Studies in Functional Stupidity, SEK 2 mil-
lion, Handelsbanken Research Foundations. 
Professor Mats Alvesson, Department of 
Business Administration.

Contract law in transformation, SEK 1.4 
million (2 years), Torsten Söderberg 
Foundation. Senior Professor Boel Flodgren, 
Department of Business Law.

Dynamical stochastic models for efficient 
spatial analysis of linkages in financial 
markets, SEK 4.3 million (3 years), Swedish 
Research Council. Professor Krzysztof 
Podgorski, Department of Statistics.

Impacts of multi-scale macroeconomic 
variables on market risks, SEK 3.1 million 
(2 years), Riksbankens Jubileumsfond. 
Professor Krzysztof Podgorski, Department 
of Statistics.

Supporting LIFE (Supporting low-cost 
intervention for disease control), SEK 3.7 
million (2 years), EU 7th Framework 
 Programme (FP7). Professor Sven Carlsson 
(local project manager), Department of 
Informatics, and John O’Donoghue, UCC.

Major research grants and donations in 2013
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Doctoral theses in 2013

Linn Andersson, Department of Business 
Administration: Pricing capability develop-
ment and its antecedents.

Pernilla Broberg, Department of Business 
Administration: The Auditor at Work – A 
study of auditor practice in Big 4 audit firms.

Kristina Bäckström, Department of Business 
Administration: An exploration of leisure 
shopping in retail store environments: Illumi-
nating meanings, manifoldness and dynamics 
in consumers shopping experiences.

Serhiy Dekhtyar, Department of Economic 
History: Early life origins of health and well-
being in modern Sweden.

Jens Dietrichson, Department of Economics: 
Designing Public Organizations and Institu-
tions: Essays on Coordination and Incentives.

Lina Maria Ellegård, Department of Eco-
nomics: Political conflicts over public policy 
in local governments.

Thomas Eriksson, Department of Econom-
ics: Empirical Essays on Health and Human 
Capital.

Zhi Geng, Department of Statistics: Struc-
tural Models of Network Contacts Between 
Actors Governed by Activity and Attraction.

Anna Häger Glenngård, Department of 
Business Administration: Objectives, actors 
and accountability in quasi-markets: Studies 
of Swedish primary care.

Andreas Hatzigeorgiou, Department of 
Economics: Information, Networks and 
Trust in the Global Economy - Essays on 
International Trade and Migration.

Lena Hohenschwert, Department of 
Business Administration: Making B2B Sales 
Interactions Valuable - A Social and Symbolic 
Perspective.

Kajsa Holmberg, Department of Economic 
History: Behind the counter. Female inroads, 
obstacles and careers in the Swedish com-
mercial bank sector, 1885-1937.

Daniela Mihailescu, Department of 
Informatics: Explaining the use of an 
Implementation Methodology in Enterprise 
Systems Implementation context: a critical 
realist perspective (INF). 

Awards and honorary positions in 2013

Andrés Palacio, Department of Economic 
History: Mind the gap, Inequalities in infant 
and child mortality: the case of Colombia, 
1967-2010.

Wipawee Victoria Paulsson, Department 
of Informatics: The complementary use of 
IS technologies to support flexibility and 
integration needs in budgeting.

Paul Pierce, Department of Informatics: 
Using Alliances to Increase ICT Capabilities.

Luciana Quaranta, Department of Economic 
History: Scarred for Life. How conditions 
in early life affect socioeconomic status, 
reproduction and mortality in Southern 
Sweden, 1813-1968.

Emelie Stenborg, Research Policy Institute: 
Making sense of risk - An analysis of 
framings in media of the chemical risks of 
textiles, toys and paint.

Lecturer Anneli Carlsson, Department of 
Business Law, Highly Commended in the 
2013 Outstanding Paper Awards – Inter-
national Journal of Physical Distribution & 
Logistics Management.

Professor Hans Carlsson, Department of 
Economics, board member for Neptunus AB 
and Visolvia AB.

Professor Sven Carlsson, Department of 
Informatics, regional editor and one of 
the founders of Knowledge Management 
Research & Practice, member of the editorial 
board of the Journal of Decision Systems, the 
European Journal of Innovation Manage-
ment, and Crisis Communications, member 
of the board of the Swedish Information 
Systems Academy (SISA).

Professor Frédéric Delmar, Sten K Johnson 
Centre for Entrepreneurship, member of the 
editorial board of Entrepreneurship Theory 
and Practice, Strategic Organization and 
the Journal of Business Venturing, editor 
of Organization Studies and the Strategic 
Entrepreneurship Journal.

Professor Martin Dribe, Department of 
Economic History, member of the editorial 
board of Population, Family and Society, 
Historical Life Course Studies and the 
International Institute for Social History 
e-journal, guest editor for special issue 
of Demographic Research 2012, 2013/14. 

Elector, Forte/FAS. Member of the steering 
group for the demographic database for 
southern Sweden, Regional State Archives 
in Lund. Advisory committee to the National 
Archives, SweCens.

Professor ulf Elg, Department of Business 
Administration, member of the European 
Editorial Advisory Board of the Journal of 
World Business, European Retail Research and 
International Business Review. Expert for the 
Ragnar Söderberg Foundation and Norwegian 
Research Council. Outstanding Author Contri-
bution Award Winner at the Literati Network 
Awards for Excellence 2013 for the chapter 
“Managing Political Actors Through Network 
Partners: Market-Driving Multinationals in 
Emerging Market” published in International 
Business and Management.

Dr Kerstin Enflo, Department of Economic 
History, member of the editorial board of the 
Scandinavian Economic History Review (SEHR).

Associate Professor Erik Green, Department 
of Economic History, editor of the African 
Economic History Working Paper series.

Professor Joakim Gullstrand, Department 
of Economics, member of the board of 
Mistra Biotech.

Professor Christer Gunnarsson, Depart-
ment of Economic History, chair of the Panel 
for Research in Economics under the Com-
mittee for Development Research (Uforsk), 
member of the board of the Gapminder 
Foundation.

personal

Professor Mats Alvesson, member of 
Handelsbanken Research Council.

Associate Professor Tommy Andersson, 
Department of Economics, member of the 
board of the Society for Economic Design, 
COST Action on Computational Social Choice.

Professor Tommy Bengtsson, Centre for 
Economic Demography, member of the 
 editorial board of Historical Life Course 
Studies, guest editor of Social Science and 
Medicine, 2013/4. Member of the Executive 
Committee of the Social Science and 
History Association, member of IUSSP panel 
Pathways to Wellbeing and Health, and ESF 
Standing Committee for Social Sciences.

Associate Professor Andreas Bergh, 
Department of Economics, member of the 
board of Fores.

Dr Martin Blom, Department of Business 
Administration, vice-chair of Malmö Game 
Preservation Society.

Professor Cécile Brokelind, Department of 
Business Law, member of the editorial board 
of Svensk Skattetidning.

Professor Benny Carlson, Department of 
Economic History, member of the steering 
group of the Somali Information and Busi-
ness Centre.
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Associate Professor Bo Göransson, Depart-
ment of Business Administration, senior edi-
tor of the Electronic Journal of Information 
Systems in Developing Countries, member of 
the editorial board of the Journal of Science 
and Technology Policy and Management, 
Fellow of the Science, Technology and 
Innovation Policy Research Organization 
(STIPRO), Dar es Salaam, Tanzania.

Professor Björn Hansson, Department of 
Economics, associate editor of the European 
Journal of Finance.

Dr Pontus Hansson, Department of Eco-
nomics, secretary of the board of Malmö FF.

Dr Åsa Hansson, Department of Economics, 
member of the editorial board of the Nordic 
Tax Journal, member of the reference group 
for ESO (Expert Group on Public Finance), 
member of the Corporate Taxation Committee.

Professor Tomas Hellström, Department 
of Business Administration, member of the 
steering group of the Centre for Business 
Innovation (CBI), Chalmers.

Associate Professor Oskar Henkow, De-
partment of Business Law, editor responsible 
for case law and legislative development 
sections of the World Journal of VAT/GST 
Law, adviser to the International Finance 
Corporation (World Bank Group) on the VAT 
system in Georgia, member of the European 
Commission’s VAT Expert Group.

Associate Professor Axel Hilling, Depart-
ment of Business Law, editor-in-chief of the 
Nordic Tax Journal.

Professor Jerker Holm, Department of 
Economics, associate editor of the Journal 
of Behavioral and Experimental Finance, 
economics expert for the Administrative 
Court in Stockholm, Stockholm District Court 
and the Market Court.

Dr Nicklas Holmberg, Department of Busi-
ness Law, programme committee member 
for Information Systems Research Seminar 
in Scandinavia (IRIS), Management and 
Information Technology (MITAC) and Migrat-
ing to SOA and Cloud Environments (MILES), 
IBM Smarter Planet Reference.

Professor Tony Huzzard, Department of 
Business Administration, member of the 
Scientific Advisory Board of the Action 
Research Journal, guest editor of the Action 
Research Journal, member of the steering 
group of CTA, Malmö University.

Professor Merle Jacob, Department of Busi-
ness Administration, Marie Curie Evaluation 
Fellow of the Institute for Advanced Studies, 
University of Strasbourg 2013–2014. Guest 
Professor, Chalmers University of Technology, 
2011–2013.

Professor Helena Johansson, member 
of the board of the Technical Centre for 
Agricultural and Rural Co-operation (CTA), 
Wageningen, Netherlands.

Professor ulf Johansson, Department of 
Business Administration, member of the 
editorial board of the International Review of 
Retail, Distribution and Consumer Research.

Professor Karin Jonnergård, Department 
of Business Administration, member of the 
editorial board of Svensk företagsekonomisk 
tidskrift.

Professor Astrid Kander, Department of 
Economic History, member of the evaluation 
panel for postdoctoral fellowships at the 
Swedish Research Council.

Dr Tobias Karlsson, Department of Eco-
nomic History, member of the editorial board 
of Historisk tidskrift.

Associate Professor Dan Kärreman, 
Department of Business Administration, 
member of the editorial board of the 
journals Human Relations, Organization and 
Organization Studies.

Professor Magnus Lagnevik, Department 
of Business Administration, adviser to the 
Korean Ministry for Food, Agriculture, 
Forestry and Fisheries, co-opted member 
of the board of the Skåne Food Innovation 
Network, auditor of Vetenskapssocieteten.

Doctoral student Markus Lahtinen, 
Department of Informatics, member of the 
board of Vocational Education and Training, 
technical security project manager, member 
of the board of the ‘Certified Security 
Director’ Standard, Swedish Theft Prevention 
Association.

Professor Hans Landström, Sten K Johnson 
Centre for Entrepreneurship, member of the 
editorial boards of Venture Capital, Entrepre-
neurship and Regional Development, Revue 
de l’Entrepreneuriat, member of the Danish 
Foundation for Entrepreneurship – Young En-
terprise, member of the Executive Committee, 
historian within the Entrepreneurship Division, 
chair of the Historian Committee, European 
Summer University: Member of the Scientific 
Board and the Doctoral Programme Board.

Dr Rolf Larsson, Department of Business 
Administration, member of the edito-
rial advisory board of Monden Institute 
of Management: Japanese Management 
and International Studies, chair of Svenska 
Kromteknikgruppen AB and Krom-Teknik AB.

Dr Åsa Ljungvall, Department of Economics, 
managing editor of the Nordic Journal of 
Health Economics.

Associate Professor Frederik Lundtofte, 
Department of Economics, associate editor 
of Frontiers in Finance.

Professor Carl Hampus Lyttkens, Depart-
ment of Economics, member of the editorial 
committee of the Nordic Journal of Health 
Economics.

Associate Professor Marie Löwegren, 
Sten K Johnson Centre for Entrepreneurship, 
member of the board of the Herbert Felix 
Institute.

Dr Therese Nilsson, Department of Econom-
ics, editor of Ekonomisk Debatt.

Associate Professor Jonas Nordström, 
Department of Economics, member of the 
Scientific Council of the Swedish Retail and 
Wholesale Development Council (HUR).

Dr Karin Olofsdotter, Department of 
Economics, member of the editorial board of 
Ekonomisk Debatt.

Professor Sonja Opper, Department of 
Economics, SSRN New Institutional Economic 
Abstracts, SIDA Research Council, Capitalism 
from Below: Markets and Institutional 
Change in China (with Victor Nee), Cam-
bridge, MA: Harvard University Press, 2012 
– winner of the George R. Terry Award 2013, 
Gold Medal at the 2013 Axiom Business 
Book Awards in the category International 
Business and Globalization.

Associate Professor Gert Paulsson, Depart-
ment of Business Administration, member of 
the Scientific Council for the Swedish Social 
Insurance Agency.

Dr Alexander Reffgen, Department of 
Economics, scholarship from the Foundation 
to the Memory of Pontus Roos.

Adjunct Professor Sylvia Serger Schwaag, 
Department of Economics, member of the 
Expert Group on Public Finance (ESO) at the 
Ministry of Finance.

Professor Fredrik Sjöholm, Department of 
Economics, associate editor of Asian Eco-
nomic Papers and Asian Economic Journal, 
International Advisory Board for Bulletin of 
Indonesian Economic Studies, member of 
reference group for Swedish Entrepreneur-
ship Forum, and Advisory Committee, 
Centre of Globalization and Development, 
University of Gothenburg.

Associate Professor Maria Stanfors, 
Department of Economic History, member of 
the editorial board of the Journal of Family 
and Economic Issues, History of the Family, 
and Historical Life Course Studies. Substitute 
member of the board of Forte/FAS, member 
of PK Labour Market Forte/FAS, board 
member, Svenska Historiska Föreningen.

Associate Professor Peter Svensson, Depart-
ment of Business Administration, member of 
the editorial board of Marketing Theory.

Dr Anna Thomasson, Department of 
Business Administration, member of Ciriec 
Scientific Council.

Lecturer Erdogan ucan, Department of 
Informatics, member of the board of Bool 
Nordic AB.

Associate Professor Mats urde, Depart-
ment of Business Administration, guest 
editor, special issues on brand orientation 
for the Journal of Marketing Management, 
member of the editorial board of the Journal 
of Brand Management.

51facts and figures | lund business review 2014



52 lund business review 2014 

International visiting research fellows in 2013

lusem visiting professors

Professor Stephen Brammer
Birmingham Business School, University of 
Birmingham, UK, E.ON Visiting Professor 
of Corporate Social Responsibility

Professor Brigitte Eierle   
University of Bamberg, Germany
Swedbank Visiting Professor of Accounting

Professor Pervez Ghauri 
Kings College London, UK
Visiting Professor of Marketing

Professor Dannie Kjeldgaard  
University of Southern Denmark,
Sparbanken Öresund Visiting Professor of 
Marketing

Professor Irvine Lapsley
University of Edinburgh Business School, UK, 
KEFU Visiting Professor in Public Management

Professor Monder Ram 
De Montfort University, UK
Herbert Felix Institute Visiting Professor of 
Ethnic Minority Entrepreneurship

Professor Abraham Ravid   
Yeshiva University, USA
Handelsbanken Visiting Professor of Strategic 
Management

Professor Emeritus JC Spender
International School of Management, 
Paris, France
The Institute of Economic Research 
Visiting Professor of Strategy

Professor André Spicer  
Cass Business School, City University 
London, UK
Jan Söderberg Visiting Professor 
of  Organisation

lusem visiting fellows 

2011–2013

Associate Professor Teppo Felin
Brigham Young University, USA
Department of Business Administration.

Associate Professor ulrike Schultze
Southern Methodist University, Dallas, USA
Department of Informatics.

Associate Professor Joan R. Rosés
Universidad Carlos III de Madrid, Spain
Department of Economic History.

Dr Wendy Sigle-Rushton
London School of Economics and Political 
Science, UK
Department of Economic History

Dr Maria Nedeva
Manchester Business School, Manchester 
University, UK, Research Policy Institute

Professor Lars Ehlers
Université de Montréal, Canada
Department of Economics 

lusem visiting fellows 

2012–2014

Professor Ewout Frankema
Wageningen University, Netherlands
Department of Economic History

Assistant Professor Christoph Grimpe
Copenhagen Business School, Denmark
Research Policy Institute

Associate Professor Tim Kuhn
University of Colorado at Boulder, USA
Department of Business Administration

Professor Saonee Sarker
Washington State University, USA
Department of Informatics

Honorary doctors in 2013

Victor Nee
Frank Rosa Rhodes Professor of Sociology, 
Cornell University

John Abrahamsson
Senior Banker, 
SEB Investment Banking

Assistant Professor Siri Terjesen
Kelley School of Business, 
Indiana University, USA 
Department of Business Administration

Associate Professor Susan Chun Zhu
Michigan State University, USA
Department of Economics 

department of economic history:

Professor Lee Alston 
University of Colorado at Boulder, USA

Dr Johannes Bracht 
Westfälische Wilhelms universität, Germany

Professor Carl-Johan Dalgaard 
University of Copenhagen, Denmark

Dr Jordi Domenech 
Universidad Carlos III de Madrid, Spain

Dr Mieke Eeckhaut 
UCLA, USA

Professor Georg Fertig 
Martin-Luther Universität, Germany

Dr Johan Fourie 
Stellenbosch University, South Africa

Professor Ewout Frankema 
Wageningen University, Netherlands

Associate Professor J. David Hacker 
Binghamton University, USA

Dr Jo Jacobs 
University of Toronto, Canada

DrJulia Jennings 
Caltech, USA

Dr Michael Kopsidis  
IAMO, Germany 

Professor Jan Kok 
Nijmegen University, Netherlands

Associate Professor Robert Wenglén, 
 Department of Business Administration, mem-
ber of the board of Barsebäck Golf & Country 
Club, local councillor, Lomma Municipality.

Associate Professor Caroline Wigren-Krist-
oferson, Department of Business Administra-
tion, member of the Swedish Rural Network 
and Formas joint Scientific Council.

Associate Professor Anders Ögren, Depart-
ment of Economic History, member of the 
editorial board of Revue d’histoire modern et 
contemporaine. 

students

Alena Bazlova, marketing student, named 
Global Swede at Lund University. Award 
presented by Minister for Trade Ewa Björling 

at a ceremony at the Ministry of Enterprise, 
Energy and Communications.

Business students Malin Ek, Fredrika 
 Ekman and Sofie Skough were awarded the 
silver medal at the 2013 Swedish Economics 
Championships, a competition established by 
Sveriges Ekonomföreningars Riksorg. (SERO).

Business student Emil Eriksson was name 
Potential of the Year in the Öresund region 
2013 by talent network 4Potentials.

Cecilia Lindberg, a student on the design of 
information systems programme, was named 
“Female IT Student of the Year” by Microsoft 
at the Universum Awards.

Elin Lindqvist, student of technology man-
agement, and design student Kajsa Brange 

won the essay competition Nytt&Nyttigt 2013, 
established by Vinnova and ESBRI, for their 
degree project “How Can Idea Campaigns 
Generate Ideas to Trigger Innovation?”.

Tonie Persson, Master’s student in business 
law at the School of Economics and Manage-
ment, won the prize for best individual 
applicant in one of Europe’s largest law 
competitions, European and International Tax 
Law Moot Court Competition 2012/2013, in 
Leuven, Belgium.

Entrepreneurship students Joel Wealer 
and Raffaello Hendrickx won the Venture 
Cup Syd competition in the category People 
and Society, with their business idea Peer to 
Volunteer. 
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Professor Öystein Kravdal  
Oslo University, Norway

Professor Dan Lichter 
Cornell University, USA

Professor Ross Macmillan 
Bocconi School of Management, Italy

Associate Professor Stefanie Mollborn 
University of Colorado at Boulder, USA 

Professor James Robinson 
Harvard University, USA

Professor Sharon Sassler 
Cornell University, USA

Dr Francesco Scalone 
University of Bologna, Italy

Professor Max-Stephan Schulze 
London School of Economics (LSE), UK

Associate Professor Battista Severgnini 
Copenhagen Business School, Denmark

Professor David Stern 
ANU, Australia

Professor Etsuo Yokoyama 
Nagoya University, Japan

Dr Berkay Özcan 
London School of Economics, UK

department of business 
adminstration:

Professor Pia Arenius 
Hanken School of Economics, Finland 

Professor Stephen Brammer 
Birmingham Business School, 
University of Birmingham, UK

Professor Dietmar Braun 
University of Lausanne, Switzerland

Professor Alain Fayolle 
EM Lyon, France

Professor Teppo Felin 
Saïd Business School, 
University of Oxford, UK

Dr Maximilian Fochler 
University of Vienna, Austria

Professor Rajeev Goel 
Department of Economics, Illinois State 
University, USA

Professor Stephen A Greyser 
Harvard Business School, USA

Dr Christoph Grimpe 
University of Zurich, Switzerland 

Professor Paul D. Hannon 
Swansea University, UK 

Associate Professor Isabella Hatak
University of Vienna, Austria

Professor Nguyen Van Kim 
USSH HN, Vietnam

Professor Dannie Kjeldgaard 
Odense Universitet, Denmark

Associate Professor Timothy Kuhn 
University of Colorado at Boulder, USA

Dr Lars Ehlers 
University of Montreal, Canada

Assistant Professor Toke Fosgaard 
University of Copenhagen, Denmark 

Dr Jana Friedrichsen 
Mannheim Business School, Germany 

Professor Henning Hillmann 
University of Mannheim, Germany

Professor Oddvar Kaarboe 
Universitetet i Bergen, Norway

Professor Martin Karlsson 
University of Duisburg-Essen, Germany

Dr Flip Klijn 
Barcelona Graduate School of 
Economics, Spain

Assistant Professor Yrjo Koskinen 
Boston University, USA

Professor Justin Yifu Lin 
Beijing University, China

Associate Professor Karen Macours 
Paris School of Economics, France

Dr Natalia Montinari 
Max Planck Institute of Economics, 
Jena, Germany

Dr Irina Mirkina 
IMT Lucca, Italy

Professor Victor Nee 
Cornell University, USA

Dr ulrik Haagen Nielsen 
University of Copenhagen, Denmark

Dr Roland Oetjen 
University of Kiel, Germany  

Assistant Professor Petra Persson 
Stanford University, USA

Professor Jesper Rangvid 
Copenhagen Business School, Denmark 

Professor Avri Ravid 
Yeshiva University, USA

Assistant Professor Norman Seeger 
VU University Amsterdam, 
Netherlands 

Professor Karin S. Thorburn 
Norwegian School of Economics, Norway

Dr Nick Vikander 
University of Edinburgh, UK

Professor Roberto Weber 
University of Zurich, Switzerland 

Professor Philipp Wichardt 
Rostock University, Germany

Associate Professor Susan Zhu 
Michigan State University, USA

Dr Adam Zylbersztejn 
Paris School of Economics, France

department of statistics:

Assistant Professor Anastassia Baxevani 
University of Cyprus, Greece 

Michal Karonski 
Professor Adam Mickiewicz University, 
Poland

Professor Bill Merrilees 
Griffith University, Australia

Associate Professor Miguel Meuleman 
Vlerick Business School, Belgium

Dr Dale Miller
Griffith University, Australia 

Professor Maria Nedeva 
University of Manchester, UK

Dr Nikodemus Solitander 
Hanken School of Economics, Finland

Assistant Professor Siri Terjesen 
Kelley School of Business, 
Indiana University, USA

Dr Dao Thanh Truong – Vice Direcor 
Institute of Policy and Management (IPAM), 
Vietnam 

DrHoang Van Tuyen 
NISTPASS, Vietnam 

department of business law: 
Assistant Professor Marja Hokkanen 
University of Helsinki, Finland

department of informatics:

Dr Sanja Bauk 
Montenegro University, Montenegro

Dr Carl Cederström 
Cardiff Business School, UK

Dr Vincenzo Corvello 
Universita della Calabria, Italy

Professor Timothy Folta 
University of Conneticut, USA

Professor Dorothy Leidner  
Baylor University, USA
Professor Saonee Sarker 
University of Virginia, USA  

Associate Professor ulrike Schultze 
SMU, Cox Business School, USA

department of economics:

Associate Professor Roger Bandick 
Aarhus University, Denmark

Assistant Professor Peter Fibiger Bang 
University of Copenhagen, Denmark 

Professor Daniel Bernhardt 
University of Illinois at Urbana-Champaign, USA 

Dr Irem Bozbay 
University of Surrey, UK

Dr Caiphas Chekwoti 
Trapca, ESAMI, Tanzania

Professor Charlotte Christiansen 
Aarhus University, Denmark 

Dr Caleb Cox  
Ohio State University, USA

Associate Professor Carlos Cueva 
University of Cambridge, UK 

Dr Carlos Cueva 
University of Cambridge, UK

Associate Professor Julio Caceres Delpiano 
Universidad Carlos III de Madrid, Spain 
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Contact information

lusem management
Dean: Fredrik Andersson 

Tel: +46 46 222 86 76

Vice-Dean: Kristina Eneroth 

Tel: +46 46 222 44 49

Deputy Dean: Mats Benner

Tel: +46 46 222 76 20 

Head of Dean’s Office: Alf Rosenbäck

Tel: +46 46 222 09 54

the partnership foundation
Please contact us for more information 
about the advantages of various partnership 
programmes at LUSEM. Katarina Andrén, Ex-

ecutive Director, The Partnership Foundation.

Tel: +46 46 222 09 51 

Mobile: +46 705 47 52 00 

katarina.andren@ehl.lu.se

learning partnerships
Learning Partnerships is a collaboration pro-
gramme linked to postgraduate education at 
the Lund University School of Economics and 
Management. The programme means that a 
researcher from LUSEM helps your company 
or organisation to identify and solve strategic 
challenges in your operations. If you think 
your business could benefit from the Learni-
ing Partnerships programme, please contact 
Thomas Kalling for more information. Profes-
sor Thomas Kalling, Head of the Institute for 
Economic Research and in charge of Learning 

Partnerships.

Tel: +46 46 222 46 38 

Mobile: +46 733 56 36 49 

thomas.kalling@fek.lu.se

international office
Agneta Hedberg, Director

Tel: +46 46 222 33 44 

exchange@ehl.lu.se

general enquires
Jeanette Ströberg

Tel: +46 46 222 34 34 

jeanette.stroberg@ehl.lu.se 

visiting address:

Holger Crafoords Ekonomicentrum

Tycho Brahes väg 1, Lund, Sweden

postal address:

Lund University School of Economics 

and Management

P.O. Box 7080, SE–220 07 Lund, Sweden

press och media
Henrik Killander,  Press Officer

Tel: +46 46 222 80 73

henrik.killander@ehl.lu.se

ordering the magazine
E-mail info@ehl.lu.se to order additional 
copies of LUSEM’s annual magazine. Please 
state your name, address and the number of 
copies you wish to order.
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Accounting can save the climate

Read more on page 29.

lund university
school of economics 
and management

p.o. boX 7080
se-220 07 lund
sweden
www.lusem.lu.se


